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Selected by the eighty leading advertising 
executives who judged over 1300 entries 

in the 2nd American TV Commercials Festival, 
New York City, May 4th, 1961. 


PROGRAM 


film & videotape screenings 
awards luncheon 


GRAND BALLROOM / HOTEL ROOSEVELT 
New York City i May 4th, 1961 
ROYAL YORK HOTEL / Toronto, May 11, 1961 


SHERATON-WEST HOTEL / Los Angeles, May 23, 1961 
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513 WEST 54 ST., N.Y.C.—JUDS! 5582 +» PLAZA1-4400 


THE 2nd AMERICAN . 
TV COMMERCIALS FESTIVAL 





SCHEDULE OF EVENTS 
Thursday, May 4, 1961/Grand Ballroom, Hotel Roosevelt, New York City 


10:00 AM: Exhibition Area Opens 

11:30 AM: Cocktail Reception 

12:30 PM: Awards Luncheon and Screening of Winners 
3:00 PM; Screening of Runners-Up 

4:00 PM: Screening of Festival Finalists 

5:30 PM; Cocktail Reception 

6:00 PM:  Re-Screening of Winners and Runners-Up 
7:30 PM: Buffet Table 

8:00 PM: Re-Screening of Festival Finalists 

ALL DAY: Screening of Commercials Classics in the Foyer 





Thursday, May 11, 1961/Concert Hall, Royal York Hotel, Toronto 
Sponsored By The Advertising & Sales Club of Toronto 

5:30 PM: Cocktail Reception 

6:30 PM: Awards Dinner and Screening of Canadian Winners 

8:30 PM: Screening of Festival Winners & Runners-Up 





Tuesday, May 23, 1961/Ballroom, Sheraton West Hotel, Los Angeles 


3:00 PM: Screening of Runners-Up & Finalists 
5:30 PM: Cocktail Reception 

7:00 PM: Awards Dinner and Screening of Winners 
9:30 PM: Re-Screening of Runners-Up & Finalists 


{SS EEE SEES 
DIRECTORY 


Advance Registration .. 
Festival Advertisers, Exhibitors 
Participating Organizations 
Festival Director's Commen' 
Members of the TV Commercials Council 
Photographs of Judging Activit 
Festival Rules and Awards . 
1961 Award Winners/By Product Category 
Local Market and Canadian Award Winners 
Special Citations for Craftsmanshi: 
Commercials Classics 
Festival Finalists .. 
Last Year's (1960) Award Winners 
Organizations which Saw 1960 Winners Rei 
How to Order Additional Plaques and Certificates 






















Charles Adams, NTA Telestudios 

Dorothy Adams, Maxon 

Herbert Ahigren, Assoc. Natl. Advertisers 
Thelma Allen, Transfilm—Caravel 

Ralph Anderson, Bankers Trust Company 
Jerome V. Ansel, Ansel Film Studios 
Uoyd Arnel, Penn Mutual Life Insurance 
Mare C. Asch, Van Praag Productions 
Jack Ayers, Standard Brands 


William Backer, McCann-Erickson 
Douglas J. Baker, Van Praag Productions 
F. Bardossi, General Electric Company 
Claude Barrere, Radio & TV Exec, Society 
Claire Barnett, Doyle Dane Bernbach 
Henry Bate, Ogilvy, Benson & Mather 
Morris Behrend, Sarra 

Hunter Bell, Coca-Cola Company 

Robert Bell, On Film Inc. 

Arthur Bellaire, B.B,D.&0. 

Kermit Berger, Daniel & Charles 
Lawrence Berger, 8.8.0.&0, 

Robert Bergmann, Filmex 

Norman Berry Jr., Coca-Cola Export 
Wally Bick, Elektra Film Prodns 

Curtis Biever, Biever & Stein Prodns 
Herman Bischoff, Lennen & Newell 
Victor Bloede, Benton & Bowles 

Kurt Blumberg, Robert Lawrence Prodns 
Paul Blustain, McCann-Marschalk 

Dick Borchardt, Lennen & Newell 
Barrett Brady, Kenyon & Eckhardt 

Tom Brady, Lennen & Newell 

Rolf Brandis, Edward H. Weiss & Co. 


C. Hugh Branigan, National Broadcasting Co. 


Neil Brant, L. W. Frohlich & Co. 

Warren Braren, NAB Tv Code Board 
Bernard Brillstein, William Morris Agency 
Barbara Britton, Revion 

Janice E. Bryant, Papert, Koenig, Lois 
Lee Buehler, Monroe F. Dreher Advtg. 

Hal Burdick Jr., Ogilvy, Benson & Mather 
James E. Burke, Johnson & Johnson 
Newman H, Burnett, Screen Directors Guild 
Donald Burr, Parry Laboratories 

Sanford Buchshaum, Warwick & Legler 


Santo Calapai, Ogilvy, Benson & Mather 

Al Califano, On Film Inc. 

Alexander Cantwell, B.8.D.&0, 

Robert Carlisle, WCD Productions 

Fred Carney, Cunningham & Walsh 

A. L. Champigny, General Electric Co. 
Robert Champlain, CARE 

Mike Chappell, Papert, Koenig, Lois 
Anthony Chevins, Cunningham & Walsh 
RN. Chrane, Coca-Cola Company 

Andrew V. Christian, Warwick & Legler 
Ronald M. Cohen, Motion Picture Insurance 
Charles Coiner, N. W. Ayer & Son 
Benjamin Colarossi, Warwick & Legler 

G. Emerson Cole, Mogul, Williams & Saylor 
Walter Collins, Fitzgerald Advertising 
Peter Cooper, Robert Lawrence Animation 





Awards Luncheon 
New York City/May 4, 1961 


Guild Copeland, Lennen & Newell 

Dorothy Copeland, AAA 

Ethel Cordner, Reach, McClinton 

Thomas Graven, Craven Film Corp. 
Fred Crippen, Pantomime Pictures 
Robert Crozier, Ogilvy, Benson & Mather 
Barton A. Cummings, Compton Advertising 
4. P. Cunningham, Cunningham & Walsh 


Lew Davidson, MacLaren Advertising 
Joseph Danis, Van Praag Productions 
Jack Davis, Grey Advertising 

Sanford Dawson, Bankers Trust Company 
Ira DeLumen, CBS Television 

Al DePietro, Sponsors Film Service 

John Derr, Maxon 

Lincoln Diamant, Daniel & Charles 
Joseph Dietz, Kesslinger & Associates 
Ernest Dreher, Monroe F. Dreher Advtg. 
Charles Dubin, MPO Videotronics 

Morton Dubin, MPO Videotronics 

Gil Dudsic, Needham Louis & Brorby 

E. J. Donaldson, Ketchum, MacLeod & Grove 
J. E. Duffield, Coca-Cola Company 

Leslie 0. Dunier, Mogul, Williams & Saylor 
Robert Dusek, Maxon 


Herman Edel, Music Makers 

Robert Edens, Warwick & Legler 

David Ellidge, Ogilvy, Benson & Mather 

Mike Elliot, EU&E Division, Screen Gems 
Steve Elliot, EU&E Division, Screen Gems 

Lee Emmerich, Geyer, Morey, Madden, Ballard 
Don Estey, Jack Denove Productions 


Olga Fabian, Ogilvy, Benson & Mather 
Charles Fagan, Videotape Prodns of NY 
Harold Fair, Bozell & Jacobs 

Jerome Feniger, Cunningham & Walsh 
John Fengler, N. W, Ayer 

Babs Ferguson, Foster-Ferguson Agency 
Joe Fernandez, Needham, Louis & Brorby 
James S. Fish, General Mills 

Ed Flynn, Lennen & Newell 

Paul Foley, McCann-Erickson 

Russ Ford, D.C.S.&5. 

Warren Forma, Forma Art Associates 
Jean Foster, Foster-Ferguson Agency 
D, Fox; Ketchum, MacLeod & Grove 
Philip Frank, MPO Videotronics 

Stan Freberg, Freberg Ltd. 

Marcella Free, McCann-Marschalk 
David Freyss, McCann-Marschalk 
Bernie Friend, On Film Inc, 

E, G. Fritschel, Coca-Cola Company 

$. J. Frolick, Fi. Richards, Calkins, Holden 


Pat Gallagher, N. W. Ayer 

Fred Gamble, AAAA. 

Pierre Garai, Ogilvy, Benson & Mather 
Ruth Gardner, Advtg. Fed’n of America 
Walter Garrity, Norman, Craig & Kunmel 
Frank Gehrecke, Maxon 

E. P. Genock, Eastman Kodak Co. 
William Gibbs, J, Walter Thompson 

Cal Giergerich, Cunningham & Walsh 





ADVANCE REGISTRATION 


Lewis Gifford, Paul Kim & Lew Gifford 
Leo Glick, Aldwych Advtg., Melbourne 
Gerald M. Goldberg, Public Relations 
Hugh Goodman, Standard Brands 

Jack Goodford, Elektra Film Prodns 
George Gould, NTA Telestudios 

W. S. Graham, Noble-Dury Associates 
Donald J. Greene, MPO Videotronics 
Nort Gretzler, On Film Inc. 

Richard Grey, Geyer, Morey, Madden, Ballard 
Peter Griffith, Transfilm-Caravel 

Patricia Grossman, McCann-Erickson 
Norman Grulich, Papert, Koenig, Lois 
Peter Gruman, Norman, Craig & Kummel 
&. D. Gudebrod, N. W. Ayer 


Bernard Haber, B.B.0.&0. 

Tom Hagan, Maxon 

Edward W. Haggarty, Reach, McClinton 
Sonya Hagna, Papert, Koenig, Lois 

Bill Hallahan, Videotape Prodns of NY 
Louis Hanke, Monroe F. Dreher Advtg, 

Lori Hanley, N. W. Ayer 

Cy Harrice, spokesman 

Sylvia Harris, Fl. Richards, Calkins, Holden 
Everett Hart, B.B.0.80, 

George Hawkins, Cunningham & Walsh 
Albert D. Hecht, Animation Inc. 

Howard A. Heinsius, Needham & Grohmann 
Stockton Helffrich, NAB Tv Code Board 

Jack Henderson, Sarra 

Gerald Hirschfeld, MPA Videotronics 
Herbert W. Hobler, Videotape Prodns of NY 
Allen Hodshire, Maxon 

Harold Hoffman, Screen Actors Guild 

Joyce Hoffman, Warwick & Legler 

Charles Holden, Videotape Prodns, of NY 

T. Hough, MacLaren Advertising 

Bryan Houston, Fl. Richards, Calkins, Holden 
Cleo Hovel, Leo Burnett Company 

John Hundley, CBS Television 

Rollo W. Hunter, Erwin Wasey, Ruth’f, Ryan 
William Huston, Transfilm-Caravel 


Takeji Imaizumi, Hakohodo Advtg. 
Lawrence H. Israel, TVAR 


Bruce Jacobs, Fl, Richards, Calkins, Holden 
Cliff Jacobs, Mattel, Inc. 

P, Jacobson, National Broadcasting Co. 
Jerry Jerome, Jerry Jerome Prodns 

1. D. Johnson, Bell Telephone of Penna. 
Rolf Johnson, Robert Swanson Prodns 

Fred Johnston, On Film Inc. 


Arnold Kaiser, MPO Videotronics 
William I. Kaufman, Natl. Broadcasting Co. 
Charles Keenan, General Electric Co. 

John M. Kell, Needham & Grohmann 

Jack Kelly, Videotape Prodns of NY 

Jon Kelly, KCRA-TV, Sacramento 

H. Nelson Kent, Needham & Grohmann 
Marge Kerr, Foster-Ferguson Agency 
Robert Kesner, Maxon 

David Ketner, International Latex 

Lee King, Edward H. Weiss & Go. 
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As a matter of fact we have been that and many other 
things...a soap, an automobile, a cigarette, an ice 
cream, an idea—you name it. 


We have been all of these things because when we be- 
come your producer, we become you. Our concern with 
your problems is that detailed, that personal. 


All our facilities, our skills, our imagination become a 
part of your organizational make-up to help you do a 
better visual communications job—and do it easier. 


So if you're a soap, an automobile, a cigarette, an ice 
cream, an idea, or anything trying to get sold, we suggest 
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that you strengthen your efforts with our production 
facilities and know-how. We'll make you a stronger you. 


Furthermore, you'll find us nice people to work with. Over 
the past ten years others have found it that way and 
that’s why they have repeatedly come back for more. 


We'd like to show you some of the gratifying results. 


Van Praag Productions Inc. 


1600 BROADWAY NEW YORK 19, N.Y. PL 7-2687 


NEW YORK @ DETROIT @ MIAMI ¢ HOLLYWOOD 








ADVANCE REGISTRATION (continued) 


Morris Kinnan, Needham, Louis & Brorby 
Robert Kinney, Robert Lawrence Prodns 
William D. Kistler, Assoc. Natl. Advertisers 
Harold Klein, Film Producers Assoc. of NY 
Gerald Kleppel, MPO Videotronics 

Julian Koenig, Papert, Koenig, Lois 

Riva Korka, Ogilvy, Benson & Mather 
Joseph Kohn, MPO Videotronics 

Bernard Kramer, Mogul, Williams & Saylor 
Ben Kranz, Robert Lawrence Prodns 
Eugene Kummel, Norman, Craig & Kummel 


John B. Lanigan, Videotape Prodns of NY 
Joe LaRosa, Needham, Louis & Brorby 

Olga Larrimore, Robert Otto & Company 
Mrs. Edith Lawless, Music Makers 

Bert Lawrence, B. L. Associates 

Robert L. Lawrence, Robert Lawrence Prodns 
Russell Layland, Norman, Craig & Kummel 
Thomas A. Lee, Ir. Charles W. Hoyt Co. 
Joseph Lerner, MPO Videotronics 

Len A. Levy, North Advertising 

Bernard M. Levy, Reach, McClinton & Co. 

L. B. Lindquist, Ketchum, MacLeod & Grove 
L. R. Llewellyn, John Clemenger Ltd. 

Richard Lockman, Mogul Williams & Saylor 
George Lois, Papert, Koenig & Lois 

Gabriel Longo, Biever & Stein Prodns 
Martin L. Low, Producing Artists 

Jack Lubow, Filmways 


David B. McCall, Ogilvy, Benson & Mather 
Joseph McDonough, Cunningham & Walsh 
Philip McEneny, Videotape Prodns of NY 
William McCauley, Videotape Prodns of NY 
Geraldine H. McKenna, Westinghouse B'casting 
Harry Wayne McMahan, Consultant 

John McMillin, Sponsor Magazine 

Earl W. McNulty, B.8.D&0. 


Jerry Madden, National Broadcasting Co. 
Samuel Magdoff, Elektra Film Prodns 
Howard Magwood, Screen Directors Intl. Guild 
Thomas P. Maguire, Maxon 

‘Suzanne Malkus, N. W. Ayer & Son 

Morris Mamorsky, Music 

Bill Mann, On Film Inc. 

James Manilla, McCann-Erickson 

Eddy Manson, Music 

Albert Markim, NTA Telestudios 

Clyde D. Marlatt, Coca-Cola Export 

John Marshall, Pantomime Pictures 
Janine Marjolet, Campbell-Ewald 

Fernando Martinez, Coca-Cola Export 

Chet Maxwell, Ogilvy, Benson & Mather 
Alfred L. Mendelsohn, UE&E-Screen Gems 
Dick Mercer, B.B.D.&0. 

Richard S. Milbauer, Newsfilm USA 

Don Miller, Campbell-Ewald 

Paul Minor, Transfilm-Caravel 

Gordon Minter, Leo Burnett Company 

‘A. J. Miranda, Campbell-Ewald 

Victor Miranda, Fl. Richards, Calkins, Holden 
Newt Mitzman, Ogilvy, Benson & Mather 
Emil Mogul, Mogul, Williams & Saylor 
Jack Mogulescu, Lennen & Newell 

Peter Mooney, Audio Productions 

Russell E. Moore, MacLaren Advertising 
Marjorie Morrow, Casting 


William B. Mosely, Norman, Craig & Kummel 
Ernest Moty!, MGM-TV 
Larry Mulhearn, Cunningham & Walsh 


Loyd C. Nickerson, General Electric Co. 
Phil Nicolaides, NTA Telestudios 

Robert Nugent, Fi. Richards, Calkins, Holden 
Barry Nova, Lennen & Newell 


George Oliver, Needham, Louis & Brorby 
Beverly O'Reilly, Craven Film Corporation 
Norman V. Osborn, Thomas J. Lipton Company 
Carl P. Oswald, United Cerebral Palsy Assoc. 


Omfrio Paccione, Grey Advertising 
Shelby Page, Ogilvy, Benson & Mather 
Tony Pan, Lennen & Newell 

Frederic Papert, Papert, Koenig & Lois 
Peter Parashales, On Film Inc. 

Robert Paterson, Ogilvy, Benson & Mather 
Edna Paul, On Film Inc. 

Evelyn Peirce, J. Walter Thompson 

Phil Penberthy, Lennen & Newell 

Maury Penn, N. W. Ayer & Son 

Hal Persons, Van Praag Productions 
Dell Peters, Eddy Manson Music 

Claude C. Philippe, Coca-Cola Company 
David Pincus, Transfilm-Caravel 

Robert Pliskin, Benton & Bowles 

‘Lew Pollack, Lew Pollack Productions 
Judd Pollock, MPO Videotronics 

Arthur Portez, Mogul, Williams & Saylor 
Bill Post, National Broadcasting Co. 

Al Preiss, Telefilm Magazine 

C. James Proud, Advertising Fed’n America 
Roger Pryor, Foote, Cone & Belding 


Neil Quinn, Geyer, Morey, Madden, Ballard 
Virginia Quinn, Dancer-Fitzgerald-Sample 


William J, Ratcliff, N. W. Ayer & Son 

W. J. Reddick, W. J. German 

Dick Reed, Pantomime Pictures 

Dick Richards, Jr., Fl. Richards, Calkins, Holden 
William R. Riddle, TV Broadcasting Svce. 

J. W. Rintelen, Coca-Cola Company 

C. L. Robinson, Ketchum, Macleod & Grove 
Edmund H. Rogers, Grey & Rogers Advtg. 
Warren G. Rossell, Ketchum, MacLeod & Grove 
Steve Roppolo, Fl. Richards, Calkins, Holden 
J. Herbert Ross, Munsch-Protzmann Co. 
Marvin Rothenberg, MPO Videotronics 

Julius Rudominer, Rayco Manufacturing 

Pepe Ruiz, Screen Cartoonists Local 841 


Jerry Salzer, NTA Telestudios 

Valantino Sarra, Sarfa 

Irving Scheib, QQ Motion Picture Titles 
Richard Scheidker, A.A.A.A, 

Morton Schaps, On Film Inc. 

Peggy Schilling, Edward H. Weiss & Co 
Cy Schneider, Carson/Roberts 

Karl W. Schullinger, American Tobacco Co. 
Mickey Schwarz, MPO Videotronics 

Joan Scott, Ashley-Steiner 

Arthur Schwartz, Revlon 

lan Sellers, Coca-Cola Export 

Howard Shank, Grey Advertising 

Ken Shaw, Ogilvy, Benson & Mather 
Margot Sherman, McCann-Erickson 





Toshiro Shigihara, Hakuhodo Advertising 
George Shine, Monroe F. Dreher Aqviy. 
Doug Skene, National Broadcasting 

E. A. Skinner, Bell Telephone of Penna. 
Bill Sohl, EU&E Division, Screen Gems 
Harold Soldinger, WTAR Radio & TV 
Rollin Smith, Ogilvy, Benson & Mather 
John Sone, Maclaren Advertising 
George Soter, Needham, Louis & Brorby 
Granham Spencer, Robert Lawrence Prodns 
Bert Spielvogel, On Film Inc. 

Lou Stein, Biever & Stein Prodns 

Frank Stephan, Van Praag Productions 
Robert Steinhoff, Needham, Louis & Brorby 
Marshall Stone, Filmex 

Herbert H. Strauss, North Advertising 
Wilbur J. Streech, Wilbur Streech Prodns 
Dan Sullivan, National Broadcasting Co. 
Vern Steffen, Cunningham & Walsh 

W. Steers, D.C.S.&S, 

William Sterling, Jerry Fairbanks Prodn. 
William Susman, MPO Videotronies 


Lon Tedesco, Videotape Prodns of N. Y. 
Don Tennant, Leo Burnett Company 
John Thayer, Monroe F. Dreher Advte. 
Jean Thomas, Jean Thomas Agency 

Ken Thuna, Ogilvy, Benson & Mather 
Adolph Toigo, Lennen & Newell 

Mr. Tomimota, Hakuhodo Advertising 
George Tompkins, VP| Productions 

S. Torobin, Torobin Advertising 

John C. Trindl, Needham, Louis & Brorby 
William Tyler, Benton & Bowles 


Haruo Umeda, Hakuhodo Advertising 
Al Unger, Ungar & Fruhling 
William Unger, EU&E Division, Screen Gems 


William C. Vance, Fi. Richards, Calkins, Holden 
John Van Horson, Fl. Richards, Calkins, Holden 
William Van Praag, Van Praag Prodns 

Robert Van Riper, N. W. Ayer & Son 

Frances Von Berhardi, N. W. Ayer & Son 


Allan Wallace, Videotape Prodns. of N. Y. 
Sidney Wallach, Massey-Ferguson 

Richard Walsh, LAT.S.E. 

Elwyn Walshe, N. W. Ayer & Son 

Allan Ward, B.B.0.80. 

Tracey Ward, On Film Inc. 

Jack Warren, D'Arcy Advertising 

Charles Wasserman, MPO Videotronics 
Gordion Webber, Benton & Boyles 

Alfred H.’ Weinmann, Coca-Cola Export 
Hooper White, Leo Burnett Company 
Roger White, RTS Productions 

Stanley A. Whittington, Coca-Cola Export 
Hubert Wilkie, Teleprompter Corp. 
Frank Williams, Frank Williams Co. 
Edward G. Willette, Animation Equipment 
Elmer 0. Wilschke, MGM-TV 

Glen Wilson, Campbell-Ewald 

Jeannette Wilson, Coca-Cola Export 

Will Wright, Ogilvy, Benson & Mather 


James B. Young, Reach, McClinton 


Richard Zeliner, Young & Rubicam 
Sam Zurich, N. W. Ayer & Son 


Geared 
for 
sales 
action! 






It’s the fastest drawer in the East —the quick way to turn commercials 
into customers —and only Terrytoons has it! It’s XEROX, the remarkable new 
animation processing machine, filling three large rooms, that transfers artists’ 
drawings directly to cels for filming and eliminates costly, time-consuming 
hand inking. Better yet, XEROX allows the artist more creative freedom, packs 
more sales zip into every frame. Fast, effective and more economical for you 
—XEROX is just one of many major improvements Terrytoons now offers for 
filming commercials. For a complete rundown, phone or write TERRYTOONS 
A Division of CBS Films Inc., 485 Madison Avenue, New York 22, Plaza 1-23545 





DIRECTORY OF ADVERTISERS IN THE FESTIVAL PROGRAM 


The Advertising Council .. 
Ampex Video Products Company 
Anny (Advertising News of NY). 
Audio Productions, Inc. .. 
E. J, Barnes & Company, Inc. 
Biever & Stein Productions, Inc. 
Business Screen Magazine .... 
Camera Equipment Company 
Thomas Craven Film Corp. 
Eastman Kodak Company 
Elektra Film Productions, Inc. 
Elliot, Unger & Elliot Div. Screen Gems 
Extra Festival Award Certificates .. 
Film Producers Association of NY . 
Felix The Cat Productions, Inc. 
Filmex, Inc. ..... 
Florman & Babb, Inc. 
411 Sound Recording Studios 
W. J. German Company 
Joyce Gordon 
Cy Harrice ... 
Intl. Videotape Recording, Inc. 
Jerry Jerome Productions, Inc 
K&W Film Service Corp. 
KTTV Los Angeles 
MGN-TV .. 
Richard Maltby Music Productions .. 
Eddy Manson Productions ..... 
Minnesota Mining & Manufacturing Co. 
Movielab Film Laboratories... 
MPO Videotronics, Inc. 
Music Makers, Inc. 
NTA Telestudios, Ltd. 
Fred A. Niles Productions 
Ray Patin Productions 
Pictronics Corp. .... 
Pre-Publication Book Offe: 
QQ Motion Picture Titles ... 




























































































Radio Corp. of America 9 
RTS Productions . 30 
Radio-Television Daily .... 87 
Reeves Sound Studios, Inc, over 4 
Sarra, Inc. 46 
Sponsor Magazine 95 
Robert Swanson Productions . 71 
Hank Sylvern Music 67 
Telefilm Magazine 96 
Teleprompter Corporation 7 
Television Age 4 
Television Graphics, Inc. 21 
Terrytoons (Div. CBS Films, Inc.) 5 
Transfilm-Caravel, Inc. 31 
U.S. Teleservice Corp. 84 
VPI Productions, Inc. 45, 51, 59, 63 
Van Praag Productions, Inc. 3 
Videotape Productions of NY, Inc. a 
Buddy Weed Music .. 51 
West Coast Commercial Producers Society 80 
Wilding, Inc. ... 73 








DIRECTORY OF FESTIVAL EXHIBITORS 
NEW YORK CITY 
E. J, Barnes & Co, 
Biever & Stein Music 
Business Screen Magazine 
Dura-Sell Corp. 
Eastman Kodak Stores 
Filmex, Inc. 
Film Producers Assoc. of New York 
KTTV Comml. Tape Division 
Pictronics Corp. 
Teleprompter, Inc. 
U. S. Tele-Service Corp. 
Videotape Industry Companies 








STAFF FOR THE FESTIVAL 
Wallace A. Ross, Director 


VINCENT INFANTINO 
Film & Videotape Coordination 


MILTON H. BLACKSTONE 
Exhibits & Program Advertising 


MAURY KURTZ 
Art Director, Program & Awards 


JOHN LEEN 
Artwork & Lettering 


WALTER L. COOPER 

Entries Coordination & Editorial 
RENEE ROSENWASSER 
Administration & Editorial 

JOAN WEAVER 

Administration & Editorial Assist. 
NANCY FLEEGER 


Administration & Accounting 


GERALD M. GOLDBERG, Public Relations Consultant 








TEN YEARS may not seem long...But 
to us it’s A LIFETIME of serving you 


And there’s no substitute for experience 


« PROMPTING- originator and still the leader in 
cuing services for TV, film and public speaking 

*® PRODUCTION SERVICES - Staging and 
creative support, front and rear screen projectors 
for motion pictures, slides and television 


* CLOSED CIRCUIT TV—Complete large-screen 
production services 

« VIDEO TAPE SERVICE-Mobile van and 
studio (Chicago), tape to film transfer 

e COMMUNICATIONS SYSTEMS-—custom- 


designed integrated audio-visual systems for 
government, education and industry 


Tele Promila 


ORPORATION 





50 W. 44th Street * New York 36, N.Y. * JUdson 2-3800 
Chicago © Huntsville, Ala. © Los Angeles © Toronto * London 


{ , PARTICIPATING ORGANIZATIONS 


', ENDORSERS & SPONSORS OF THE AMERICAN TV COMMERCIALS FESTIVAL 
AND CONTRIBUTORS OF FACILITIES, EQUIPMENT & SERVICES 


In 1961, the industry-wide enthusiasm for a na- 
tional eyent, professionally planned and judged by 
adyertising executives of stature was manifested by 
support from almost every quarter. 

Among the firms and associations which cooperated 
in tangible ways to the success of this second festi- 


ADVERTISING & BROADCASTING ASSOC. 


Advertising Council 
Advertising Federation of America 
Advertising & Sales Club of Toronto 
American Association of Advertising Agencies 
American Women in Radio & Television 
Association of National Advertisers 
Radio & Television Executives Society 
National Association of Broadcasters 

New York Office, TV Code Review Board 


PRODUCTION ASSOCIATIONS 


Animation Producers Association 

Film Producers Association of New York 
Musical Commercial Producers Association 
Society of West Coast Commercial Producers 
Combined Videotape Production Industry 


THE PRESS 


Advertising News of New York (anny) 
Business Screen Magazine 
Radio-Television Daily 

Sponsor Magazine 

Telefilm Magazine 

Television Age 


yal, the following are gratefully acknowledged. 
Those inadvertantly omitted are asked to forgive 
. . and to rest assured that they have contributed 
to a project that is both wanted and needed by the 
profession of which they are a significant part. 


UNIONS 


Directors Guild of America 

Screen Actors Guild 

Screen Cartoonists Local 841 

Screen Directors International Guild 


MANUFACTURERS & SUPPLIERS 


Ampex Professional Products Company 
Eastman Kodak Company 

W. J. German, Inc. 

Minnesota Mining & Manufacturing Co. 
Radio Corporation of America 


FACILITIES 


CBS Television . .. mounted all Videotape entries 

Camera Equipment Co. .. . film handling equipment 

Eastman Kodak Stores . . . office duplicating equipment, 

Florman & Babb , . . film handling equipment 

Gramercy Printing . . . award certificates and tickets 

Monumental Printing . . . program and 1961 announcement 

NBC Telesales . . . closed-circuit arrangements 

Osborn Kemper Thomas . . . award plaques 

Pictronics Corp. . . . repeater projectors 

RCA Exhibition Hall . . . judging facilities 

Reeves Sound Studios , . . closed-circuit feed of film and video- 
tape winners & finalists to awards luncheon in New York 
‘AR ... preliminary judging facilities during three weeks 

of two-a-day screenings 
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Telefilm 
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is proud to be associated with the 


AMERICAN TV COMMERCIALS FESTIVAL 


in arranging for the 


LOS ANGELES AWARDS DINNER AND PRESENTATION 


OF 1961 WINNERS 


ys: be: ner 


Tuesday, May 23, 1961 


Sheraton West Hotel, Los Angeles 








Boost SPOT income with RCA TV Tape— 
Get peak quality ...production savings 


Advertisers are prone to “buy on sight” and stay sold 
once they view the excellence of spots made on RCA 
equipment. Picture quality is virtually “built in.” 
RCA’s multiple monitoring checks assure the highest 
quality production. You can check through the entire 
system . . . and be confident you are getting the best 
results at all times. Moreover, you ean obtain a perfectly 
aligned picture in seconds thanks to RCA electronic 
quadrature adjustment for both record and playback. 


RCA/s “convenience features’ save time and money in 
production. A central control panel puts the entire 
operation at the user’s fingertips. A continuously vari- 
able speed control enables you instantly to eue-up any 
spot on tape. Speed can be slowed until audio becomes 
intelligible for cueing. And precision headwheel inter- 


Find out how the RCA TV Tape Recorder 
can help you produce the mos ‘ble 
commercials and programs, See your RCA 
representative, Or write to RCA, 

Dept. U-423, Building 15-1, Camden, N.J, 







changeability—for color, too—means you can playback 
any tape on any machine, regardless of where made. 


Special RCA safeguards protect your production against 
loss. Simultaneous control track monitoring assures you 
of a control track as you record. (A tape without a 
control track is worthless.) And you get simultaneous 
audio playback as well. You save lost production time, 
re-dos, talent costs. Only RCA provides these multiple 
means of protection. 


Advertisers will appreciate the difference an RCA TV 
Tape Recorder will make in your spot production. You'll 
find a satisfaction in operation without parallel. And 
service after the sale is the type that only RCA with 
its broad background in television can perform. 


The Most Trusted Name in Television 


fy RADIO CORPORATION OF AMERICA 
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EXPANDED FESTIVAL TERMED 
“ALREADY AN INSTITUTION” 


WALLACE A. ROSS, Festival Director 


Founder of the ROSS REPORTS ON TELEVISION in 1949; Public Relations 
Counsel to Film Producers Association of New York 1956-59; American delegate 
to the International Advertising Film Festival at Cannes and four other film 
festivals in 1959; initiated the First American TV Commercials Festival in 1960. 





SH ie president of a leading videotape commercial production company wrote to me recently that ‘the 
American TV Commercials Festival is already an institution in our industry.’ Other such expressions and 
commendations from prominent figures in advertising and television production have been most encour- 
aging in the development of this young project into a bulwark in the cause of responsible, imaginative 
advertising. 





“Additionally, ad club and association enthusiasm for seeing and profiting from the reel of 1960 
winners (see report of all the bookings on page 93) implies that the corollary values of the festival extend 
outside the major advertising and production centers to all geographic corners of the profession. 

“When the requests for well over 1000 duplicate award certificates from individual talents credited 
with 1960 award winners are added to the tally of “reasons why,” the need for and desire for The 
American TV Commercials Festival are confirmed. 

“This second time around was not at all more easily accomplished than the first. The festival has 
been expanded in every way—in terms of entries . . . number of product categories encompassed . . . 
number of judges required to cover the greater number of screening sessions required . . . number of 
‘final’ judging meetings of the entire Council in order to make the top selections . . . number of tickets, 
tables, and facilities necessary to accommodate the well over 600 advance reservations for the May 4th 
Awards Luncheon in New York . . . number of arrangements to be made for ‘repeat festivals’ in Toronto, 
Los Angeles, Chicago and other cities . . . number of pages in this program in order to include the wonder- 
ful number of believers in and supporters of this project. This last, above all, made the expanded number 
of day and night working hours worthwhile. 








“In terms of quality, the winners this year at least match and in many ways surpass the high calibre 
of the first festival, A rapidly maturing industry has reached out from parochial concepts to enlist im- 
pressive musical, photographic, writing and performing talents . . . while, at the same time, evidencing 
new appreciation for a more humanistic, less bombastic approach to selling (has the ‘new wave’ indeed 
taken hold in television advertising?) . 

“To the men and women who created this year’s award winners. . . and to the untiring members of 
the TV Commercials Council who judged them, I join with everyone engaged in television advertising in 
expressing thanks.” 


“..., the success of the first TV Commercials Festival must be very gratifying. I feel this has a 
very worthwhile influence both on industry and on the public. Certainly such activity should stimu- 
late every advertiser to be more keenly aware of the increasing need to improve the quality of TV 
commercials, Every selling message, good or bad, contributes to the level of acceptance of the mil- 
lions of viewers who are the final judges. For this reason we all have a responsibility as well as 


an opportunity.” reunite 
Vice President 
Advertising & Merchandising 
Johnson & Johnson 


in two years 
enough 
videotape 
produced at 
videotape center 
to stretch 

the mile from 
Lawrence 
Gumbinner 

to Young & Rubicam 
450 times* 


* Includes more than 1000 commercials 





VIDEOTAPE PRODUCTIONS OF NEW YORK, ING., 205 W. 58 Street, New York = JU 2-3300 “TM Ampex ip 





JOHN P. CUNNINGHAM, Chair- 
man of the Board, Cunningham 
& Walsh, -Inc., has spent over 
40 years as copy and creative 
agency man. Originator of “The 
Man from Cunningham & Walsh,’* 
President-Elect, 


he Is APA. 


JAMES EDWARD BURKE, Vice 
President, Merchandising & Ad- 
vertising, Johnson & Johnson, 
New Brunswick, N. J., started 
as a Product Director in 1953. 
Earlier he had the post of Brand 
Manager for P&G's Drene. 


= 









RALPH P. OLMSTEAD, VP and 
Advertising Director of the Kel- 
loge Company, has been a 
source of astute counsel and 
encouragement for the activ. 
ities of the American TV Com- 
mercials Festival. 


JOHN P. CUNNINGHAM 


Chairman of the Board, Cunningham & Walsh, Inc, 
CHAIRMAN, TV COMMERCIALS COUNCIL 


MEMBERS 


“The extremely positive reaction throughout the advertising industry to last 
year’s First American TV Commercials Festival and its success in strengthening 
the general impression of the level of television advertising has given added im- 
petus and importance to this second event. 

“As Vice-Chairman of the Advertising Federation of America this past year, | 
am aware that over fifty advertising clubs have developed special programs 
around the reel of winning commercials, as have the national conventions of the 
A-F.A,, the A.N.A. and A.A.A.A. Reaction in every instances has been enthusiastic. 

“In the battle against mediocrity this broad exposure of talent and taste be- 
comes a prime factor in the improvement of TV Advertising. 

“For that reason, | am pleased to encourage participation in this 2nd American 
TV Commercials Festival and to thank my distinguished advertising colleagues 
on the TV Commercials Council who have planned and judged this national, 


thoroughly professional and stimulating competition.” 


oe 


BARTON A. CUMMINGS, Presi- 
dent, Compton Advertising, ° 
started as Account Executive in 
1947. Currently Chairman, East- 
em Region of the AAAA, he is 
also a Board Member of other 
Advertising & Economic groups. 


j A? OR 
JULIUS RUDOMINER, Vice Presi- 
dent, Advertising & Sales, the 
Rayco Corp., has been the guid- 
ing force of the company since 
it first began its advertising 
program. TV has been a vital 
ingredient in Rayco's growth. 








RICHARD £, DUBE is Radio & 
Television Production Manager 
for Lever Bros. Company, which 
he joined in 1949 as Assistant 
Media Director. Previously he 
had devoted nearly ten years to 
the motion picture industry. 






HARRY F, SCHROETER, Director 
of National Biscuit Company's 
General Advertising Dept, joined 
Nabisco as Assistant Ad Man- 
ager. He later served as Di- 
rector of Media and Executive 
Assistant to the Director. 





CHARLES FELDMAN, Senior VP 
and Creative Director, Young & 
Rubicam has been with Y&R 
since 1931. Born in London, 
he has worker on @ West Vir- 
ginia newspaper and in a Cleve- 
land ad agency too. 








KARL W. SCHULLINGER, Assist- 
ant to Advertising Manager, 
The American Tobacco Com- 
pany, since 1935, formerly 
managed the Hollywood office 
of Pedlar & Ryan. and super- 
vised TV production at Y&R. 











OF THE TV COMMERCIALS COUNCIL 











The seventy-seven prominent advertising executives 
who are identified on this and the following four pages 
did not merely lend their names and prestige alone. 
In almost every instance, they devoted many hours to, 
first, establishing a common denominator for judging, 
then to the actual screening of the 1352 entries. 


Preparation of the 1961 Festival began with a plan- 
ning meeting in November of last year at which it was 
decided to augment the membership of the Council 
with additional representatives of the Copy, Art and 
Account Executive areas. 


For three weeks during March panels of between 
five and ten Council members screened entries ac- 


cording to their Product Category on a two-a-day basis 
in the screening room graciously made available by 
the TVAR station representative firm in New York. 


Then the whole Council came together on three oc- 
casions in the Johnny Victor Theatre of the RCA Ex- 
hibition Hall in New York in order to select the Best 
of Product Category awards and Special Citations for 
Craftsmanship. 


From every standpoint—experience, taste, talent— 
there could hardly be a more impressive, qualified 
group than the members of the Executive Board of 
Judges listed on the following four pages and the Ad- 
visory Board members whose pictures appear here. 
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E. P. (TED) GENOCK, TV Man- 
ager, Eastman Kodak, since 
1954, and member of A.NA.’s 
Broadcast Advertising Commit- 
tee, has served as News Editor 
for Paramount and Editor-In- 
Chief of Telenews. 


JAMES S. FISH, VP, Director of 
Corporate Advertising, General 
Mills, Inc. since 1956, joined 
the advertising department in 
1938. Chairman of the A.F.A., 
in 1960-61, he is also on Board 
of the Minneapolis Ad Club. 






MARGOT SHERMAN, VP and 
Chairman of the Creative Plans 
Board, McCann-Erickson. Winner 
of Advertising Federation of 
America's 1958 award as Ad- 
vertising Woman of the Year, 
she is former VP, AWRT of N. Y. 


DOUGLAS L. SMITH, Advertising 
& Merchandising Director, S. C. 
Johnson, & Son, In 1953 he 
moved to New York as account 
executive for BBDO and joined 
S. C. Johnson as Advertising 
Manager in 1955, 












M. M. MASTERPOOL, Manager of 
Advertising and Publicity for 
General Electric's Housewares 
Division at Bridgeport, Conn., 
started in 1949 in G.E.'s advertis- 
ing and sales promotion train- 
ing program. 


BRYAN HOUSTON, President, 
Fletcher, Richards, Calkins & 
Holden, Inc., was formerly an 
oil executive, also VP of Young 
& Rubicam, Pepsi-Cola, Lennen 
& Mitchell. In1959 he merged 
his own agency with FRC&H. 









ROBERT W. YOUNG, Vice Presi- 
dent, Director of Marketing, Col- 
gate-Palmolive Co., Household 
Products Division. He formerly 
founded and headed Golden 


Gift, pioneer packager of citrus 
juice products. 


ALFRED A. WHITTAKER, Vice 
President and Director of Ad- 
vertising, Bristol Myers Prod- 
ucts Division, Formerly with 
A. C. Nielsen, he joined Ben- 
ton & Bowles in 1945 and was 
later named VP for research, 
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BEN ALCOCK, Vice Presi- 
dent, Associate Copy 
Chief, Grey Advertising 
Agency, Inc. He became 
involved with television 
in its early days, through 
building the TV Commer- 
cial department for the 
Biow Company. 


LINCOLN DIAMANT, VP, 
Tv-Radio Manager, Daniel 
& Charles, Inc. has been 
with the agency for over 
three years. A member 
of the Broadcast Pioneers 
and RTES, Diamant was 
producer of Fresh De- 
odorant winner in last 
year’s festival 





WILLIAM R. GIBBS, TV 
Film Commercial Super- 
visor, J. Walter Thomp- 
son, was formerly direc- 
tor of the Industrial and 
Commercial Film Div. of 
MGM. He developed a 
new lighting system while 
touring as lighting direc- 
tor of “Ice-Capades.” 


ARTHUR BELIAIRE, VP in 
charge of TV-Radio Copy, 
BBDO, joined the agency 
in 1951. He was formerly 
City Editor of two lowa 
newspapers and also 
spent a year with NBC. 
He is the author of “TV 
Advertising—A Handbook 
of Modem Practice.” 


ALLEN DUCOVNY, Direc- 
tor, Broadcast Production, 
D'Arcy Advertising, began 
broadcast career as @s- 
sistant to Gertrude Berg 
in 1936. Was formerly 
Agency Prod. for the “Ed 
Sullivan Show,” produced 
the Peter Lind Hayes 
show and “Space Cadet.” 


PATRICIA H. GROSSMAN, 
Print-TV Group Head, Mc- 
Cann-Erickson, has han- 
dled the Nestle's Choco- 
late and Tea account 
(formerly for Cecil & 
Presbrey) for ten years. 
Her commercials feature 
dogs who say ““CHAW- 
CLIT” & kids who like it. 





HERMAN £. BISCHOFF 
joined Lennen & Newell, 
Inc., in 1952 and is now 
TV Art Director. His com- 
mercial ventures have in- 
cluded work on Tabu 
Perfume, Paramount Pic: 
tures, M.G.M., and Dow 
accounts, He has also 
illustrated books, 


LAWRENCE E. DUPONT, 
vp, Radio & TV, Tracy- 
Locke Advertising, Dallas. 
DuPont started in radio 
as an announcer and 
newsman, later produced 
first telecast in South- 
West and wrote several 
plays for network TV. 
He's an active speaker. 


6 DAVID GUDEBROD, 
Manager of Film Produc- 
tion, N. W. Ayer & Son, 
has been writing and 
producing radio and TV 
programs & commercials 
for 27 years at this 
agency, may return to 
country newspaper work 
27 years from now. 





DAVID BOFFEY, VP, West- 
ern Regional Creative 
Director, —MeCann-Erick- 
son, San Francisco, has 
been with ME for the 
past six years. A news- 
paper reporter before 
entering the agency busi- 
ness, Boffey was former- 
ly with Lennen & Newell. 


RUSSELL H. FORD, VP in 
Charge of Radio-TV De- 
partment, Doherty, Clif- 
ford, Steers & Shenfield, 
Ford previously worked 
on the P & G Account at 
D-F-S, Compton and Grey. 
His Jax Beer commercials 
have won awards, sold 
beer too. 


BERNARD HABER, VP, 
head of film production, 
BBDO. Started with the 
agency in 1948 in Film 
Production Dept. and 
moved up to his present 
position. His current 
Lucky Strike series has 
won three awards in this 
year's festival, 


XECUTIVE BOARD OF JUDGES 





FRANK BRANDT, VP 
charge of Radio/Televi- 
sion Commercial Produc- 
tion, Compton Advertis- 
ing. Brandt has been with 
BBDO and was manager 
of television at Ogilvy, 
Benson and Mather. He 
is a talented cartoonist, 
former art director. 










JOSEPH S. FOREST, VP of 
the radio-ty department, 
William Esty Co, is a TV 
commercials pioneer, re- 
sponsible for the first 
major Ad spots in 1946 
and for capitalizing upon 
creativity in foreign pro- 
duction marts for Ballan- 
tine account. 
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JEANNE HARRISON, Pro- 
ducer, J. Walter Thomp- 
son, until recently was 
Executive TV-Radio pro- 
ducer for Mogul Williams 
& Saylor. A producer of 
hundreds of commercials, 
jingles and shows, she is 
AWRT's official represent- 
ative on this Council 
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RICHARD BRUNER, Execu- 
tive Editor, Printers’ Ink 
has been on its editorial 
staff for over 15 years. 
He was formerly a war 
correspondent and radio 
broadcaster for the Medi- 
terranean edition of Stars 
& Stripes, the World War 
Ul Army newspaper, 





MARK A. FORGETTE, VP, 
Manager of TV Commer- 
cial Department, J. Wal- 
ter Thompson, Chicago. 
He was a partner and 
Manager of United Video 
TV & film production 
company, prior to joining 
JWT ten years ago, also 
was with General Mills. 





ALEXANDER E. CANTWELL, 
VP, head of radio, live 
and tape production for 
BBDO. Works closely with 
“DuPont Show of the 
Month,” “Miss America 
Pageant,” “G. E. Thea- 
ter,” and other tv spec- 
taculars, plus award- 
winning commercials, 


JOHN FREESE, VP, Radio- 
TV Commercial Produc- 
tion, Young & Rubicam, 
Hollywood, until recently 
headquartered in New 
York, was formerly with 
FC&B. In 1959 he was 
the U. S. judge at Cannes 
Ad film festival, helped 
organize this festival. 





PAUL HERRIOTT, Senior 
TV Commercial Producer, 
Young & Rubicam, Ltd., 
Toronto. Prior to 1959, 
Herriot was with J. Wal- 
ter Thompson Co., Ltd. 
Toronto, and A.B.C. Chi- 
cago. He is coordinator 
of Canadian presentation 
of 1961 Award winners. 


ROLLO HUNTER, VP, Tele- 
vision Radio Director of 
EWRR. Background in tv 
writing, producing, and 
production management 
for the agency. Super- 
vises all efforts on be- 
half of NY. clients using 
radio or tv. He is active 
writer & speaker on tv. 





ANTHONY C. CHEVINS, 
Senior Vice President, Di- 
rector of Creative Opera: 
tions, Cunningham —& 
Watsh, Inc., joined its 
creative department in 
1951, and was recently 
elected a member of the 
Board of Directors, He 
was formerly at BBDO. 





S. J. FROLICK, Senior VP, 
TV-Radio Director, Fletch- 
er Richards, Calkins & 
Holden, Pioneer TV writer- 
producer since 1946 with 
Campbell Ewald of N. Y., 
which later became 
Fletcher D. Richards Inc. 
Accounts include U. S. 
Keds & Maypo. 





LARRY H. ISRAEL, Presi- 
dent, Television Advertis- 
ing Representatives, Inc, 
has headed TVAR since 
its formation in 1959. He 
had been Gen. Mgr. for 
WIZ-TV, Baltimore, WENS, 
Pittsburgh and KMGM-TV, 
Minneapolis-St, Paul. Big 
help to this festival. 






ANDREW V. CHRISTIAN, 
VP and executive pro- 
ducer of the TVRadio 
Department, Warwick & 
Legler, Inc. Began career 
in Chicago as producer- 
writer-director, MeCann- 
Erickson. His Revion VIR 
is this year’s award win- 
ner in that category. 


BOB GAGE, VP and Exec- 
utive Art Director, Doyle 
Dane Bernach since its 
founding 13 years ago. 
‘A member of the Ad 
Club and ALLGA, Gage 
pioneered with the 
squeeze commercial three 
years ago; has won many 
awards from both clubs. 





\e 


KENSINGER JONES, VP, 
Creative Director, Camp- 
bell-Ewald Co., Detroit, 
has written more than 
400 dramatic radio shows 
and hundreds of  com- 
mercials for various cli- 
ents ranging from food 
to award-winning tv cam- 
paigns for Chevrolet. 








JOSEPH R. DALY, VP and 
Account Supervisor of 
Doyle Dane Bernbach has 
been with this agency for 
eleven years. Prior to 
joining DDB Daly was as- 
sociated with the John A. 
Caims agency for five 
years. 





PIERRE GARAI, VP, Copy 
Supervisor, Ogilvy, Ben- 
son & Mather, is the 
writer of the Ban Deo- 
dorant commercial, “Doc- 
umentary” which has 
been chosen as Best in 
the Cosmetics & Toilet- 
ries category. He's been 
with Bates, JWT, NL&B. 





LAWRENCE LA BELLE, TV 
Art Director, Knox Reeves 
Advertising, Minneapolis, 
and formerly with the 
Kudner Agency in New 
York. He created the 
1960 award-winning Min- 
hegasco tv campaign, al 
so works on Gen. Mills. 
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MARK LAWRENCE VP, TV- 
radio, MacManus, John & 
Adams, NY, produces all 
those good Pontiac and 
Dow commercials, also 
specializes in writing 
special music, has been 
with one agency since 
breaking in over ten 
Years ago. 


JOHN E. MCMILLIN, exec- 
utive editor and colum- 
nist, SPONSOR magazine. 


Twenty-two years of agen- 
cy experience with Comp- 
ton, Maxon, Cecil & Pres- 
brey. Has done creative 
and management work on 
25 major accounts, now 
writes knowingly. 





JOHN W, SIDEBOTHAM, 
VP & an Exec. Creative 
Dir. of Young & Rubicam, 
has specific respon- 
sibility for art & produc- 
tion of TV commercials 
He has been with Y&R 
since 1946, moved into 
TV in 1951, bringing 
award.winning creativity. 











CHERIE LEE, Associate 
Creative Director and 
member of the Plans 
Board, MeCann-Erickson, 
Chicago, she was former- 
ly Senior Print & TV 
Writer, Earl Ludgin & Co. 
and head of the Radio- 
TV Dept., W. B. Doner, 
Detroit. 


GORDON MINTER, VP, TV- 
Radio Commercial Pro- 
duction, Leo Burnett 
Company, Chicago, gave 
up university teaching to 
join the Broadcasting De- 
partment of Burnett in 
1951. He also has been 
a Producer-Director at 
KTLA, Los Angeles. 





KENNETH C. T. SNYDER, 
VP TV-Radio Creative Dir, 
Needham, Louls & Brorby, 
Inc, and plans board 
member has been a 1V 
comml, writer for agen- 
cies in Cincinnati & SF. 
was “Chicago Copywriter 
of the Year” in 1948, is 
active industry speaker. 


EXECUTIVE BOARD OF JUDGES 
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WILLIAM W. LEWIS, VP, 
Maxon, Inc., is Broadcast 
Account Supervisor for 
the General Electric Com- 
pany Housewares and 
Commercial Equipment 
Division with general su- 
pervision of all programs 
and commercial activity 
on this account. 








NEWT MITZMAN, VP, Dir. 
TV & Radio Commercial 
Prodn., Ogilvy, Benson & 
Mather, has theatre & 
radio credits as actor, 
writer, producer and as 
documentary and TV film 
director, At OBM he is 
also a creative group 
member. 





BRUCE F. STAUDERMAN, 
VP, TV-Radio-Films, Mel- 
drum & Fewsmith, Cleve- 
land, since 1954, was 
previously Program Super- 
visor, WXEL, Cleveland. 
His early TV writing cred- 
its — “Columbia Work- 
shop,” “Big Story,” 
“Capt. Video.” 


SUZANNE B. MALKUS, 
Copy Director, N. W. Ayer 
& Son, Inc., Phila, A 
member of the Fashion 
Group, New York and 
Philadelphia, she draws 
on experience with Car- 
son Pirie Scott & Bam- 
berger Dept. Stores in 
her present work. 


LAWRENCE J. MULHEARN, 
JR., Associate Creative 
Director Cunningham & 
Walsh, Inc., is respon- 
sible for AMF Corporate, 
Western Electric, Conn. 
Gen. Life, and American 
Cyanamid accounts. He 
was at one time a re- 
porter for the London 
Daily Telegraph. 





HARRY B. STODDART, VP 
and TV Radio Group 
Head, Kenyon and Eck- 
hardt, Inc., supervises 
writing and production of 
Mercury Comet and Lin- 
coln Continental commer- 
cials, Prior to joining 
K&E in 1954, he was 
with Warwick and Legler. 





JAMES N, MANILLA, TV 
Commercial Supervisor, 
MeCann-Erickson, Inc. has 
been Film Group Head 
for the past seven years. 
A student of film-making, 
his TV commercials for 
Chesterfield, Nestle, many 
others, have explored new 
techniques & concepts. 





CARL W. NICHOLS, JR. is 
Senior VP & a Director of 
Cunningham & Walsh, Inc. 
and Assoc. Director of 
the Account Mgt. Division. 
As Assoc. Creative Dir., 
he formerly supervised all 
tadio-TV creative work at 
C&W, now watches over 
St, Regis & Johns-Manville. 





JOHN VRBA, VP for Sales, 
KITV, Los Angeles, pre- 
viously operated his own 
ad agency, then joined 
Abbott Kimball Advertis- 
ing. He is a member of 
the TvB Sales Advisory 
committee and the Los 
Angeles and Hollywood 
Ad Clubs. 
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ROBERT MARGULIES, VP, 
Commercial Broadcast 
Production, Ted Bates & 
Go., until recent appoint- 
ment, supervised Brown 
& Williamson commer- 
cials. Prior to joining 
Bates, he was with Y&R 
and a producer-directér 
at Screen Gems. 





MERRILL PANITT, Editor 
of TV Guide, has been 
with the magazine since 
its founding in 1953. Also 
the editorial director of 
Television Digest and 
Television Factbook, he 
formerly wrote a 1V 
column for the Philadel- 
phia Inquirer. 





ALAN M. WARD, VP, Copy 
Chief, BBDO, Inc. joined 
the Buffalo office in 1929 
as copywriter, has been 
Copy Chief there and in 
Cleveland, came to NY in 
1955, He now heads Copy 
for Print & TV, is Chair- 
man of Creative Plans 
Board at BBDO. 


ROBERT S. MARKER, VP, 
Director Creative Serv- 
ices, MacManus, John and 
‘Adams, Inc., Bloomfield 
Hills, Mich. joined the 
agency as an Account 
Executive in 1956. He is 
a member of the Detroit 
Adcraft Club and the 
American Mgmt, Assoc 


ROGER PRYOR joined 
Foote, Cone & Belding as 
director of TV produc- 
tion in 1947, and was 
appointed Vice Presi- 
dent in 1951. He is past 
president of the Radio 
and Television Execu- 
tives Society, frequently 
active on both coasts, 





GORDON WEBBER, VP, 
Director of Commercial 
Production, Benton & 
Bowles. 1938-1948, script 
writer, director, newsreel 
writer, editor, NBC. His 
“Cliche Family in Tele- 
visionland” should be- 
come a primer for TV 
comml. producers 





ARTHUR C. MAYER, Copy 
Director, Hicks & Greist, 
Inc. has had advertising 
experience in three major 
markets; A Chicagoan & 
Veteran of Leo Burnett 
Co., of Tracy-Locke in 
Dallas and three N.Y. 
agencies before joining 
H & G in 1956. 





RICHARD R. RENDELY, 
Executive Producer in 
charge of TV & Radio 
Production and Opera- 
tions, Hicks & Greist, 
Inc. was formerly a pro- 
ducer-director for Hal 
Roach studios, He has 
also been producer of 
three network TV shows. 





HOOPER WHITE, Manager 
of TV and Radio Produc- 
tion for the Leo Burnett 
Co., New York, has spent 
20 years in advertising. 
In December of 1957, he 
produced the first net- 
work commercials on 
videotape. Now has many 
to his credit. 





® 


DAVID B. McCALL, Vice 
President, Associate Copy 
Chief, Ogilvy, Benson & 
Mather, is keen critic of 
ad copy in commercials 
Nurtured at Y&R ten 
years ago, he has moved 
up steadily in copy ranks 
at OBM, earlier with Da 
vid J. Mahoney. 





PHYLLIS K. ROBINSON, 
VP, Copy Chief, Doyle 
Dane Bernbach, Inc., was 
one of the original 12 
employees, now heads 
copy staff that is big 
award winner this year. 
Once Exec. Ed. of the 
Tobe Fashion Report, she 
wrote copy at Grey too. 





DONALD WIDLUND, VP, 
Met. International Film 
Production, J. Walter 
Thompson. In charge of 
recording and distributing 
of film for 35 countries 
in 15 different languages. 
He was twice the U. S. 
Judge at Cannes Ad 
Festival. 











HARRY WAYNE McMAHAN, 
Administrative and Crea- 


tive Consultant to agen 
cies and advertisers on 
TV commercials and col- 
ummist for Advertising 
Age. Author of ‘The 
Television  Commercal” 
and several other trade 


books. 






MARSHALL G. ROTHEN, 
commercial _praduction 
supervisor and technical 
director of creative serv- 
ices divisions, Kenyon & 
Eckhardt, 1949, joined 
K&E as film production 
supervisor. He was for- 
merly with ABC Public 
Affairs Department. 


a 
SAMUEL ¢. ZURICH, Ad- 
min Superv Live 1V & 
Radio Comm! Prodn, N.W. 
‘Ayer & Son, NY since 
1955, has been involved 
with AT&T, Plymouth, 
Sealtest, Breck, other ma- 
jor accounts in TV. His 
first eight years in radio- 
TV were all in the South, 
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1961 Judging Activity 








Lawrence LaBelle of Knox Reeves, Jack Sidebotham of Y&R, S. J. Frolick 
of FRC&H, and Mark Forgette of JWT Chicago (left to right) 


Patricia Grossman and Margot Sherman of McCann-Erickson, Phyllis 
Robinson of Doyle Dane Bernbach, Suzanne Malkus of N.W. Ayer, 
Philadelphia, Festival Director Wallace A. Ross. (left to right) 





Robert Marker of MacManus, John 
& Adams, Bloomfield Hills, Richard 
Rendely of Hicks & Greist, John 
Freese of Y & R, Marshall Rothen 
of K&E, Lawrence £. DuPont of 
Tracy-Locke in Dallas, Mark Law- 
rence of MacManus, John & Adams 
(clockwise from left around table) 





Barton A. Cummings of Compton, TV Council 
Chairman John P. Cunningham, Karl W. Schullin- 
ger of American Tobacco Co., Bryan Houston of 
FRGRH, Festival Director Wallace A. Ross et to. 
rigt 
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Animation sundae ft 
Center 


COMMERCIAL ANIMATION... 
CONSULTANTS... 
CREATIVE PRODUCTION... 





Sound. Feecording Studios, Inc. 
paseo ol 41 Fifth Avenue, New York 16, N.Y. 


FELIX THE CAT CREATIONS, INC. 
355 LEXINGTON AVE. + NEW YORK 17, N. ¥. 


Sownat 
YUKon 6-5161 ® =r MUrray Hill 3-7611 
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1960 
AWARDS 
LUNCHEON 


Roger Price draws laughter 
from former FIC Chairman, 
Earl Kintner, and Larry Israel, 
President of TVAR 





Grand Ballroom of the Hotel Roosevelt, New York 


Last-minute voting by Council Members 
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this symbol precedes the best that curiosity, and experience has to offer 


television graphics inc. 
369 lexington avenue 


new york 17, new york 
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THE FESTIVAL AWARDS 


Determined and presented by the Ty Commercials Council of eighty prominent advertising executives 
from all over the country. After an orientation meeting to determine criteria for selecting the outstanding 
work, the Council divided into groups of between five and eight in order to cover all thirty of the product 
categories. Final selections are the result of a combined Council screening of all Festival Finalists. 


e CERTIFICATE OF RECOGNITION to all Festival Finalists—selected from the original 1352 entries 
for consideration for top awards and for screening at the New York festival (see list, page 53). 


e BEST OF PRODUCT CATEGORY awards to the top-rated commercial in each product classification 
—i.e. Best—Apparel Category. A Runner-up certificate also; Honorable Mentions where warranted. 


e CITATIONS FOR ADVERTISING ACHIEVEMENT in special areas, over and above specific 
product classifications—i.e. Premium Offers; Commercials Integrated by a Program Cast; 8-10 
Second ID’s; Billboards or Openings or Closings; Commercials for a Single/Local Market; Com- 
mercials Made for the Canadian Market. 


@ SPECIAL CITATIONS FOR CRAFTSMANSHIP in recognition of technical achievement or tech- 
nique—i.e. animation design, musical scoring, visual or sound effects, spokesman, and others. Two 
awards in this area are sponsored—the Special Citation for Cinematography by the EASTMAN KODAK 
company . . . and the Special Citation for Videotape Production by the MINNESOTA MINING & MANU- 
FACTURING COMPANY. 





Awards are in the form of Plaques, presented to the company which entered the recipients of Best of 
Product Category and Citation awards . . . and Certificates, presented to the company which entered the 
recipients of Runner-up, Honorable Mention or Recognition awards. In addition to Advertiser, Agency, 
and Production Company, certificates credit all individuals involved with the conception, design and exe- 
cution of the award winners—i.e. producer, copywriter, art director, designer, director, cinematographer, 
animator, musical director, spokesman, and others identified by the entering company. 


(Extra and duplicate copies of plaques and certificates may be ordered by any individual credited. See details, Page 96) 


ELIGIBILITY-CRITERIA FOR SELECTION 


* The competition was open to commercials shown nationally, regionally or locally on television in the United 
States and Canada (whether produced in this country or abroad) during the period from March 31. 1960 
through March 1, 1961, excepting winners in the 1960 American Festival or entries in the Classics competition. 


© Commercials may have been produced originally “live,” on film, or on videotape, in black and white or color, 
animated or live action, in any length up to three minutes. Except for special groupings of 8-10 second ID's, 
Billboards, Openings, or Closing, Premium Offers, and Cast Integrated commercials, judging was not directed 
by technique or length, but by professional advertising standards within the competitive framework of Product 
classifications. 





¢ The judges registered an “impact” rating of from 1 to 10 immediately after seeing each commercial. Gen- 
erally. an average score of 8 or 9 was required for selection as a Festival Finalist. Such factors as “believabil- 
bility, tastefulness, copy line, demonstration, memorability, audience involyement, technique” and other classic 
advertising requirements were involved. Opportunities for re-evaluation in light of later commercials seen were 
afforded . . . as well as the opportunity to note creative or technical achievements for later consideration as to 
Special Citations. Judges were not advised as to the agency or production company involved with entries, 
and in preliminary screening sessions no judge voted for his own company’s work. 





© The same principle plus the additional qualities of milestones—longevity, memorability and influence upon 
later techniques—were applied to the selection of an additional 25 Commercials Classics to augment last year’s 
nucleous of 25 selections to the “Hall of Fame.” 


WHY 
COUT OF 





TAPE-EQUIPPED 
TV STATIONS 
BUY 
AMPEX 
TELEVISION 
RECORDERS 













1 “It opened up new territories for us in sales and production, Not 

only the obvious ones, such as increasing the number of spots, but 
we find that it becomes much more advantageous for the small agency at 
the local level to buy (taped) spots on a plan basis because these spots 
can be repeated with little extra charge. | cannot single out the most 
important function of our Videotape” Television Recorders — all their 
functions are important. We have made better use of our personnel and 
facilities, And we have cut down the cost of spot announcement produc- 
tion. We have been able to sell the machine and its capabilities along with 
our own programming and production standards. ... We certainly need the 
recorders and they, in turn, need us. Now tape places at our fingertips — 
and pocketbooks — another tool for creative broadcasting. ...Why we 
ought Ampex? Ampex invented Videotape and it's proved ilselt fo the 
entire industry. You can’t ask for more than that.” —Lawrence M. Carino, 
General Manager, WWL-TV, New Orleans, Louisiana. 


© “We've used the Ampex VIR to make money and increase business 
 .... very definitely. We'll go on record as we have in the past. We 
know that the Ampex Television Recorder used properly, and sold aggres- 
sively, will pay for itself very easily. ... Is increased our business by 
virtue of the volume that we couldn't have obtained without the machine. 
It's so successful that we frequently go out to the used car lots, for ex- 
ample, or the furniture stores, or even the banks, and do their commer- 
Cials on location on tape, There are so many ways we've used the Ampex 
Television Recorder to make money, that it's hard to pick out the ones 
to talk about. ...We wouldn't have the VIR's if they didn't make money. 
We think so highly of ours we're about to spend another 50 thousand dol- 
lars on Ampex equipment. | guess that lets you know how we feel about 
Ampex. Videotape is their baby all the way. Always has been.” — George 
W. Harvey, Vice President and General Manager, WFLA-TV, Tampa-St. 
Petersburg, Florida. 
























3 “It's a great selling tool. | don't see how anybody stays in business 
without it.... This market does more dollar volume of local busi- 
ness than a great many of the three-station markets in the country. 
A great percentage of that business is on Videotape... |t gets local 
business because it absolutely takes the risk out of it. For example, it's 
awiully hard for an advertiser to visualize from a piece of copy paper with 
a video column and an audio column just what his commercial is going to 
look like on TV. But if the salesman can say, ‘I've got a spot all recorded 
for you on your fall coat sale, and | want you to See it,’ then he's sold, 
What do we think of Ampex? They're the leaders in tape. They put tape on 
the map, and as far as we're concerned, it’s the Ampex VIR that’s keep- 
ing it there."—John Tyler, General Manager, KFDA-TV, Amarillo, Texas. 


4, “More than $3,000 a week in billing — both announcement and pro- 
gram —dependent on one Ampex tape machine. That's a typical 
week here at Channel 5. We've been in business with Videotape for slight- 
ly over two years and our one machine shows 3,272 hours of use and 
service... . . Ninety percent of our political business last fall was on tape. 
T'don’t say we wouldn’t have gotten it on.a live basis, but it was easier, 
less costly, and much more convenient to candidates, having the busy 
grass roots schedules they do, ... Sure, we see every reason for getting 
a second machine — and we shall eventually, but we've done @ phenome- 
nal job with one for two years. There's no question about our choice of 
Ampex. They are TV tape recording, no doubt about it.” — Fred Fletcher, 
Executive Vice President, WRAL-TV, Raleigh, North Carolina, 
















“We do more jobs... better with Videotape Recording. Business is 

better than it's ever been and we have a smoother, more efficient 
operation. For us, Ampex VTR is a basic piece of equipment that fit into 
‘our operation right from the start, It's no ‘sacred cow’ to us; everyone 
here operates it. And essentially, it gives us a whole crew of operators 
plus announcers... a real problem-solver when it comes to scheduling 
personnel. From an operating standpoint, it’s tremendous, Today, for in- 
stance, the boys are knocking out 15 I-minute commercials. And we have 
scheduled as many as 63 recordings in one operating day. | wouldn't want 
to go back to operating without an Ampex.” —Al Beck, Chief Engineer, 
KGBT-TV, Harlingen, Texas. 


F “We've increased our income with the Ampex Television Recorder 
©) by not having to spend so much time and money in getting and keep- 
ing business, What we produce on our VIR is keeping clients sold, We're 
pulting our efforts where they'll do us the most good and our billing is 
increasing all the time. An end effect has been that our production, be- 
cause of the Ampex Television Recorder, now puts us — a secondary mar- 
ket station —on a par with the quality'of metropolitan market stations 
~. - Frankly, | can’t see how some of these secondary market stations can 
afford to operate without a Television Recorder. We're sold on TV tape 
recording — sold on our Ampex equipment, too. Ampex has been the lead- 
er for five years now.” — Bill Hoover, President, KTEN-TV, Ada, Oklahoma. 








VISIT AMPEX NAB EXHIBIT NO. 28 97.46 AS OF JANUARY 1, 1961 IN THE U.8.4, AND CANADA, 


‘rm amex corr, Pioneer And Leader In Magnetic Tape Technology 


AMPEX VIDEO PRODUCTS COMPANY AMPEX 


934 Charter St., Redwood City, Calif. » Ampex of Canada, Ltd,, Rexdale, Ontario —-——— 


VIDEOTAPE TELEVISION RECORDERS: VR-1000C Deluxe Console, VR-1001A Upright Model _» MAJOR VTR ACCESSORIES: Inter-Sync*, Amtec?, Color Facility 
TELEVISION CAMERAS: Ampex —Marconi Mark IV 
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1961 AWARD WINNERS 


Best & Runner-Up Selections in 30 Product Categories 
7 Advertising Citations; 14 for Craftsmanship 


Selected by the TV Commercials Council of eighty 
prominent advertising executives who judged 1352 


entri cording to professional advertising cri- 





BEST / APPAREL 
DuPONT WESTBURY FASHIONS—‘“Modern Art” 


Advertiser; E. |. DuPont de Nemours; Agency: BBDO, NY; 
Production Company: Videotape Productions of NY; De- 
tails: VTR, 60 Seconds, B&W; For Use: National; First 
Air Date: February 6 ,1960; Agency Producer: Al Cantwell, 
Roger Hinkley, Joe DiBuno; Copywriter: Walling Groome, 
Peggy Prag; Producer: Chuck Holden; Art Director: 
Roger Brower; Director: Karl Genus; Scenic Designer: 
Willis Knighton; Music: Rol Noll; Spokesman: Jan Miner. 


RUNNER-UP 
DuPONT DACRON & COTTON BLOUSES—“Flamingoes” 


Advertiser: E. |. DuPont de Nemours; Agency: BBDO, NY; 
Production Company: NTA Telestudios, NY; Details: VTR, 
60 Seconds, B&W; For Use: National; First Air Date: 
February 13, 1960; Agency Producer: Roger Hinkley; Copy- 
writer: Walling Groome; Art Director: Roger Brower; Di- 
rector: George Gould; Music Director; Eugene Cines; 
Spokesman: Jan Miner. 


BEST / APPLIANCES 
G. E. REFRIGERATORS—“Tango” 


Advertiser: General Electric; Agency: Young & Rubicam, 
NY; Production Company: VPI, NY; Details: Film, 60 Sec- 
‘onds, B&W; For Use: National; First Air Date: July 10, 
1961; Agency Producer: Jack Di Sesa; Copywriter: Jane 
Taylor; Director: Danny Nagrin; Scenic Designer: Karl 
Hueglin; Cinematographer: Larry Williams, Sr.; Spokes- 
man: Alice Ghostley. 





RUNNER-UP 
SINGER SEWING MACHINES—“Dressmaking” 


Advertiser: Singer; Agency: Young & Rubicam, NY; Pro- 
duction Company; Audio Productions, NY; Details: Film, 
120 Seconds, B&W; For Use; National; First Air Date: 
January, 1960; Agency Producer: Pyrmen Smith; Copy- 
writer: Barbara Demaray; Art Director: Bob Greenhalgh; 
Director: Harold Lipman; Cinematographer: Vic Lukens; 
Music Director: Music Makers; Spokesman: Jan Miner. 


teria—Impact, Believability, Tastefulness, Copy, 
Demonstration, Audience Involvement, Tele 
(Special citations start on page 52) 





Technique. 


BEST /AUTOMOBILES 
CORVAIR—“Oasis” 


Advertiser: Chevrolet Div., General Motors; Agency: 
Campbell-Ewald, Detroit; Production Company: Ameri- 
can Films, St. Louis; Details: Film, 120 Seconds, Color; 
For Use: National; First Air Date: December 11, 1960; 
Agency Producer; Denald Miller; Copywriter; D. Miller, 
Robert McTyre, Willard Close; Art Director: Donald 
Miller; Director: W. Robert Woodburn; Cinematographer: 
William Veerkamp; Editor: W. Robert Woodburn; Music 
Director: William Walker; Spokesman: Joel Aldred. 


RUNNER-UP 
VOLKSWAGEN SEDAN—“‘Italian Designer’ 


Advertiser: Volkswagen of America; Agency: Doyle Dane 
Bernbach, NY; Production Company: VPI, NY; Details: 
Film, 60 Seconds, B&W; For Use: National; First Air 
Date: July 31, 1960; Agency Producer: John Capsis; Copy- 
writer: Dave Reider; Art Director: Helmut Krone; Direc- 
tor: Ed Casper; Cinematographer: Leonard Hirschfield; 
Spokeman: Leon Janney. 





BEST / AUTO ACCESSORIES 
DELCO-REMY REPLACEMENT PARTS—“Dynamo” 


Advertiser: United Motors Service; Agency: Campbell- 
Ewald, Detroit; Production Company: Arco, NY; Details: 
Film, 120 Seconds, Color; For Use: National; First Air 
Date: May 6, 1960; Copywriter: Jim Brown; Art Director: 
Bernard LeMoine. 





RUNNER-UP 
TELAR—"Remember the Name” 


Advertiser: E. 1. DuPont de Nemours; Agency: BBDO, 
NY; Production Company: Pintoff, NY; Details: Film, 60 
Seconds, B&W; For Use: National; First Air Date: Sep- 
tember 15, 1960; Agency Producer: Nick DeMarco; Copy- 
writer: Stuart Hample; Art Director: Larry Berger; Ani- 
mation Director: Ernest Pintoff; Cinematographer: Jim 
Drought; Music Director: Norman Paris; Spokesman: 
Howard Morris, Pat Caroll. 
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BEST/BAKED GOODS 
DRAKE’S RING DINGS—“Follow the Leader” 


Advertiser: Drake Bakeries; Agency: Young & Rubicam, 
NY; Production Company: Sarra, NY; Details: Film, 60 
Seconds, B&W; For Use; Regional; First Air Da’ icto- 
ber, 1960; Agency Producer: Ted Storb; Copywriter: Greta 
Nissen; Art Director; Dennis Frank; Director: Dawn 
Fletcher; Animation Designer: Bob Jenness; Cinematog- 
rapher: John Esposito; Music: Cue Sound Studios. 





RUNNER-UP 
DOWNYFLAKE FROZEN MUFFINS—"Coming Up” 


Advertiser: Downyflake Foods; Agency: Smith/Green- 
land, NY; Production Company: EU & E-Screen Gems, 
NY; Details: Film, 60 Seconds, B&W; For Use: National 
First Air Date: January 16, 1961; Agency Producer: Doug 
Warren; Copywriter: Murray L. Klein; Art Director: Arthur 
E. Kugelman; Director: Larry Goldwasser; Cinematog- 
rapher: Mike Nebbia; Spokesman: Frank Simms. 


BEST /BATH SOAPS 
PRAISE—“Laurie” 


Advertiser: Lever Brothers, Ltd.; Agency: Cockfield, 
Brown, Toronto; Production Company: B. L. Associates, 
NY; Details: Film, 60 Seconds, B&W; For Use: Canadian; 
First Air Date: February 25, 1961; Agency Product 
Brian Hawkins; Copywriter: Brian Hawkins; Direct: 
Bert Lawrence; Scenic Designer: Bert Lawrence; Cine- 
matographer: Torbin Johnke; Music Director: Madison 
Avenue Sounds; Model: Laurie Peters. 









PRAISE SOAP . . 








Conor ® cHeck 





DuPONT TELAR . . . “Memorability”’ 









RUNNER-UP 
IVORY BAR—“Eleventy-Eight Children” 


Advertiser: Procter & Gamble; Agency: Compton, NY; 
Production Company: EU & E-Screen Gems, NY; Details: 
Film, 60 Seconds, B&W; For Use: National; First Air 
Date: November 6, 1959; Agency Producer: Ruth Davis; 
Copywriter: Ruth Lareau; Art Director: Ruppert Witalis; 
Director: Mike Elliot; Cinematographer: Mike Elliot; 
Spokesman: Jill Robin Lewis. 


BEST/BEERS & WINES 
JAX BEER—“Kangaroo” 


Advertiser: Jackson Brewing, Jacksonville; Agency: 
Doherty, Clifford, Steers & Shenfield, NY; Production 
Company: Pelican Films, NY; Details: Film, 60 Seconds, 
B&W; For Use: Regional; First Air Date: July, 1960; 
Agency Producer: Russell Ford; Copywriter: William 
Wall; Art Director: Hal Gerhardt; Director: Jack Zander, 
Chris Ishii; Designer: Armin Shaffer; Cinematographer: 
Al Rezak; Spokesman: Elaine May and Mike Nichols. 





RUNNER-UP 
MARTINI & ROSSI VERMOUTH—“Crate at Sea” (4) 


Advertiser: Renfield Importers; Agency: Reach, McClin- 
ton, NY; Production Company: MGM-TV, Culver City; De- 
tails: Film, 20 Seconds, B&W; For Use: National; First 
Air Date: September, 1960; Agency Producer: Merl 
Bloom; Copywriter: Scott Forbes; Art Director: George 
Pouridas; Director: Dick Donner; Scenic Designer: 
Charles Haggedon; Cinematographer: Jack Glass; Music 
Director: Morris Mamorsky. 


W ... “Italian Designer" 





. » “Kangaroo” 
— 








DRAKE'S . . . “Follow th 
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1961 AWARD WINNERS 


TIE FOR BEST/BREAKFAST CEREALS 

POST TOASTIES—“Typewriter” 

Advertiser: General Foods; Agency: Benton & Bowles, 
NY; Production Company: Craven Films, NY; Details: 
Film, 60 Seconds, B&W; For Use: National; First Air 
Date: December, 1960; Agency Producer: Lou Hanousek; 
Copywriter: Gene Shinto; Art Director: Fred Chereaux; 
Director: Tom Craven; Animation Designer: Bill Robin- 
son; Cinematographer: Vachel Blair; Editor: Morton Ep- 
stein; Music: Roy Eaton; Spokesman: Cy Harrice. 


TIE FOR BEST/BREAKFAST CEREALS 

KELLOGG’S SNACK-PAK—“What to Buy” 

Advertiser: Kellogg; Agency: Leo Burnett, Chicago; Pro- 
duction Company: Filmfair, LA; Details: Film, 60 Sec- 
onds, B&W; For Use: National; First Air Date: February 
20, 1961; Agency Producer: Wally Burr; Copywriter: Nel- 
son Winkless; Art Director: Emerich Nicholson; Direc- 
tor: Ken Champin; Animation: Manuel Perez, Hal Ambro; 
Music Director: Bernie Saber; Spokesman: Jim Conway; 
Voices: Paul Frees, Daws Butler, Bryan Bruns, Thurl 
Ravenscroft; Singers: Betty Bryan, Betty Leach. 





BEST/CAKE MIXES 

DUNCAN HINES EARLY AMERICAN CAKE MIX— 
Advertiser: Procter & Gamble; Agency: Gardner, St. 
Louis; Production Company: Wilding, Chicago; Details: 
Film, 60 Seconds, B&W; For Use: National; First Air 
Date: April 3, 1961; Agency Producer: May Kohler; Copy- 
writer: Peg Jostedt; Art Director: Frederick Czufin; Direc- 
tor: Michael Stehney; Scenic Designer: William Fosser; 
Cinematographer: Michael Stehney; Music Director: Bill 
Walker; Spokesman: Frank Babcock. 





RUNNER-UP 

BETTY CROCKER MARBLE CAKE MIX—‘Marble Cake” 
Advertiser: General Mills; Agency: BBDO, NY; Produc- 
tion Company: MPO Videotronics, NY; Details: Film, 60 
Seconds, B&W; For Use: National; First Air Date: Octo- 
ber 1960; Agency Producer: Bernie Haber; Copywriter: 
Jane Field; Art Director: Bertrand Mangel; Producer: 
Philip Frank; Director: Ben Berenberg; Cinematog- 
rapher: Vernon Lewis; Music Director: Music Makers; 
Richard Jayson. 








BEST/CIGARETTES & CIGARS 
LUCKY STRIKE—“Match” 


Advertiser: American Tobacco Company; Agency: BBDO, 
NY; Production Company: MPO Videotronics, NY; De- 
tails: Film, 60 Seconds, Color; For Use: National; First 
Air Date: October 8, 1960; Agency Producer: Bernard 
Haber; Copywriter: Richard Mercer; Art Director: Jack 
Goldsmdith; Director: Charles Dubin; Cinematographer: 
Jerry Hirschfield; Composer: Ben Allen; Music Director: 
Eddie Manson; Spokesman: Don Morrow. 





RUNNER-UP 
MARLBORO—'Coffee” 


Advertiser: Philip Morris; Agency: Leo Burnett, Chicago; 
Production Company: Wilding, Chicago; Details: Film, 
60 Seconds, B&W; For Use: National; First Air Date: 
June, 1960; Agency Producer: Don Tennant; Copywriter: 
Don Tennant; Art Director: Al Samuelson, Bob Wood- 
ruff; Producer or Director: Joe Morton; Cinematog- 
rapher: Jacob LaFleur; Music Director: Don Tennant. 


BEST / COFFEES & TEAS 
INSTANT MAXWELL HOUSE—“Iced Coffee” 


Advertiser: General Foods; Agency: Benton & Bowles, 
NY; Production Company: TV Graphics, NY; Details: 
Film, 60 Seconds, B&W; For Use: National; First Air 
Date: June, 1960; Agency Producer; Jim Harbur; Copy- 
writer: Dick Anderson, Norman Toback; Art Director: 
Donald Brown; Director: Ed Witalis; Cinematographer: 
Bob Franz; Music Director: Roy Eaton; Conductor: Nick 
Perito, Composer; Spokesman: Hugh James. 


RUNNER-UP 
MAXWELL HOUSE—“Coffee Basket-Percolator” 


Advertiser: General Foods; Agency: Ogilvy, Benson & 
Mather, NY; Production Company: TV Graphics, NY; De- 
tails: Film, 60 Seconds, B&W; For Use: Regional; First 
Air Date: May 16, 1960; Agency Producer: Henry C. 
Bate; Copywriter: Dave McCall; Art Director: Dave 
Elledge; Director: Ben Berenberg; Cinematographer: 
Ted Pahle; Music Director: Wade Denning; Spokesman: 
Spokesman: Bill Conner. 


POST TOASTIES . 


a 





Larry Madison Tra Marvin 


directors... 





Marvin Rothenberg 





-_ 
Lloyd Ritter Mickey Schwarz 


“Film is a director's medium”...and the largest permanent group of experienced, 
gifted directors in the commercial field are on staff at MPO. The awards so consistently 
won by this group is tribute to their talent . .. but beyond awards, and more important 
to the sponsor, is their ability to creatively interpret the client’s message and transmit 
it through the film medium. 


MPO VIDEOTRONICS, INC., 15 East 53rd Street, New York 22, New York) — 
also in Detroit /Chicago/Hollywood 
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BAN . . . “Documentary” 


1961 AWARD WINNERS 


BEST/ CONSUMER SERVICE 
ESSO OIL HEAT—“Cat” 


Advertiser: Imperial Oil, Ltd.; Agency: MacLaren, Toron- 
to; Production Company: Elektra, NY; Details: Film, 70 
Seconds, B&W; For Use: Canada; First Air Date: 1960; 
Agency Producer: Hugh Horler; Producer: Abe Liss; 
Animation; Paul Harvey, Fred Mogubgub; Cinematog- 
rapher: Herb Hughes. 


RUNNER-UP 
ALLSTATE HOMEOWNERS INSURANCE—"No Accident’ 


Advertiser: Allstate Insurance; Agency: Leo Burnett, 
Chicago; Production Company: Quartet Films, LA; De- 
tails: Film, 60 Seconds, B&W; For Use: National; First 
Air Date: September, 1960; Agency Producer: Wally 
Burr; Copywriter: Robert Noel; Art Director: Bob Wicker- 
sham & Don O. Keller; Animation: Arnold Gillispie; 
Spokesman: Orval Anderson; Voice: Forrest Lewis. 


BEST/COSMETICS & TOILETRIES 
BAN DEODRANT—“Documentary” 


Advertiser: Bristol-Myers; Agency: Ogilvy, Benson & 
Mather, NY; Production Company: WCD Productions, 
NY; Details: Film, 60 Seconds, B&W; For Use: National; 
First Air Date: December 4, 1960; Agency Praduct 
Chester Maxwell; Copywriter: Pierre Garai; Art Direct 
Gus Wavpotich; Director: Bob Carlisle; Cinematograph 
Larry O'Reilly; Music: Leonard Bernstein; Music Direc- 
tor: Sylvan Levin; Spokesman: Jay Jackson. 





RUNNER-UP 
FIVE DAY PADS—“Effectiveness” 


Advertiser: Five Day Laboratories; Agency: Doyle Dane 
Bernbach, NY; Production Company: EU & E-Screen 
Gems, -NY; Details: Film, 60 Seconds, B&W; For Use: 
National; First Air Date: July 25, 1960; Agency Produc 
Bruce McGuiniss; Copywriter: Lore Lionel; Art Director: 
Lenny Sirowitz; Director: Larry Goldwasser; Cinemato; 
rapher: Mike Nebbia; Music Director: Biever & Ste 
Spokesman: Jim Stevens. 















MRS. FILBERT'S . . . “Boy With Fishing Pole” 


CITATION/ BABY PRODUCTS 
JOHNSON’S BABY CREAM—“Getting Married” 


Advertiser: Johnson & Johnson; Agency: Young & Rubi- 
cam, NY; Production Company: On Film, Princeton; De- 
tails: Film, 60 Seconds, B&W; For Use: National; First 
Air Date: April, 1960; Agency Producer: Steve Frankfurt; 
Copywriter: Bill Schnurr; Art Director: Steve Frankfurt; 
Director; Gus Eisenmann; Cinematographer: Leonard 
Hirschfield; Consultant: Irving Penn; Music Director: 
Music Makers; Spokesman: Wendy Drew. 


CIT ATION/MEN’S TOILETRIES 
PAL BLADES—“Mr., Pal” 


Advertiser: American Safety Razor; Agency: Kenyon & 
Eckhardt, NY; Production Company: MPO jotronics, 
NY; Details: Film, 60 Seconds, B&W; For Use: National; 
First Air Date: September, 1960; Agency Producer: Max 
Glandbard; Copywriter: Dick Kiernan; Art Director: Larry 
Parker; Producer: Morty Dubin; Director: Joe Kohn; 
Designer: Maurice Gordon; Cinematographer: Zoli Vidor; 
Spokesman: Dan Dowd, Mort Marshall, Milo Boulton. 





BEST/DAIRY PRODUCTS & MARGARINES 
BLUE BONNET MARGARINE—"Squeeze” 


Advertiser: Standard Brands; Agency: Ted Bates, NY; 
Production Company: Transfilm-Wylde, NY; Details: 
Film, 60 Seconds, B&W; For Use: National; First Air 
Date: September, 1960; Agency Producer: Hal Douglas; 
Copywriter: Stewart Brown; Art Director: Bob Bean; Di- 
rector: Bob Bean; Animation: Marvin Friedman; Cine- 
matographer: Charles Moore, John Ercole; Music: Rollin 
Smith; Spokesman: Rita Colton, Bob Pryor. 


RUNNER-UP 
MRS. FILBERT’S MARGARINE—‘Boy with Fishing Pole” 


Advertiser: J. H. Filbert; Agency: Young & Rubicam, 
NY; Production Company: EU & E-Screen Gems, NY; 
Details: Film, 60 Seconds, B&W; For Use: Regional; 
First Air Date: October, 1960; Agency Producer: Tom 
Ford; Copywriter: Ed Caffrey; Art Director: Julian Carter; 
Director: Mike Elliot; Cinematographer: Mike Elliot; 
Music Director: Bill Whitman; Spokesman: Sam Gray. 


HONORABLE MENTION 
MILK—"Milk Wagon” 


Advertiser: American Dairy Association; Age! 
pell-Mithun, Minneapolis; Production Compan: 
Chaplin; Details: Film, 60 Seconds, B&W; For Use: Na- 
tional; First Air Date: August, 1960; Agency Producer: 
Ernest Andrews; Copywriter: Donald Grawert; Art Direc- 
tor: Cleo Hovel; Producer or Director: Chas Chaplin; 


Animation Designer: Miles Pike; Music: Mel Henke. 


BEST /DENTIFRIC 
CREST—“Cheryl Clapham” 


Advertiser: Procter & Gamble; Agency: Benton & Bowles, 
NY; Production Company: TV. Graphics, NY; Details: 
Film, 60 Seconds, B&W; For Use: National; First Air 
Date: November, 1960; Agency Producer: Robert Colod- 
zin; Copywriter: Lee Higdon; Art Director: De Wolfe 
Hotchkiss; Director: Bernie Rubin; Cinematographer: 
Ted Pahle; Spokesman: Frank Blair. 


RUNNER-UP 
GLEEM—'Pete & Joe” 
Advertiser: Procter & Gamble; Agency: Compton, N 
Production Company: Producing Artists, NY; Details 


Film, 60 Seconds, B&\ For Use: National; First Air 
Date: December 23, 1960; Agency Director: Weston Em- 


mart; Copywriter: Paul Walsh; Art Director: Hy Ludin; 
Director: Bob McCahon; Scenic Design john Lloyd; 
Cinematographer: Fred Bornet; Spokesman: Wayne 
Robertson, Kevin Coughlin; Rex Marshall. 


TEXACO . . . “Little Girl—Tricycle” 


BEST /GASOLINES & LU 
TEXACO—"“Little Girl—Tricycle” 


Advertiser: Texaco Petroleum Products; Agency: Cun- 
ningham & Walsh, NY; Production Company: Craven, 
NY; Details: , 60 Seconds, B&W; For Use: National; 
First Air Date: December, 1960; Agency Producer: Joe 
McDonough; Copywriter: Joe McDonough; Art Director: 
Joe McDonough; Director; Tom Craven; Cinematog- 
rapher: Vachel Blair; Editor: Morton Epstein; Music Di- 
rector: Bob Thompson. 





man’s mind, stretched 


by a new idea, can never go 


back. to its original dimen 


THOMAS CRAVEN FILM CORPORATION 


ion. 


OLIVER WENDELL HOLMES 
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RUNNER-UP 
SHAMROCK OIL & GAS—“One Drop—Jazz" 


Advertiser: Shamrock Gas & Oil; Agency: McCormick, 
Amarillo; Production Company: American Films, St. 
Louis; Details: Film, 60 Seconds, B&W; For Use: 
Regional; First Air Date: October 27, 1960; Agency Pro- 
ducer: Don Curphy; Copywriter: Margaret Abrams; Direc- 
tor: John B. Lee; Cinematographer: Ivan Dazey; Music 
Director: Don MacDougall. 


BEST /GIFT ITEMS (Cameras, Watches & Toys) 
KODAK FILM—“Take a Picture” 


Advertiser: Eastman Kodak; Agency: J. Walter Thomp- 
son, NY; Production Company: MPO Videotronics, NY; 
Details: Film, 110 Seconds, Color; For Use: National; 
First Air Date: August 7, 1960; Agency Producer: JWT 
Staff; Copywriter: JWT Staff; Art Director: JWT Staff; 
Director: Charles Dubin; Scenic Designer: Dick Bianchi; 
Cinematographer: Tony Brooke; Editor: George Fine- 
man; Music Director: Morris Mamorsky; Spokesman: 
Julia Meade. 





CITATION/ GIFT ITEMS 
HALLMARK GREETING CARDS—"Hand of Man” 


Advertiser: Hallmark Cards, Inc.; Agency: Foote, Cone & 
Belding, Chicago; Production Company: VPI, NY; De- 


tails: Film, 120 Seconds, Color; For Use: National; First 
Air Date: February 7, 1961; Agency Produc Barney 
Palmer; Copywriter: Bill Grisham; Art Director: Barney 
Palmer; Director: Dave Kalmenson; Cinematographer: 
Leonard Hirschfield; Spokesman: Lee Vines. 





BEST/WAIR PREPARATIONS 


PRELL CONCENTRATE—“Fur” 


Advertiser: Procter & Gamble; Agency: Benton & 
Bowles, NY; Production Company: Transfilm-Caravel, 
NY; Details: Film, 60 Seconds, B&W; For Use: Nation: 
First Air Date: April, 1960; Agency Producer: Ted Okon; 
Copywriter: Nita De Berg; Director: John Ercole; Cine- 
matographer: John Ercole; Music Director: Roy Eaton, 
Arranger; Composer: Alonzo Levister; Spokesman: Cliff 
Owens. 





RUNNER-UP 
TON! HOME PERMANENT—"Hidden Body” 


Advertiser: Toni Division, Gillette; Agency: North, Chi- 
cago; Production Company: Cascade Pictures, LA; De- 
tails: Film, 60 Seconds, B&W; For Use: National; First 
Air Date: September, 1960; Agency Producer: Frank 
Westbrook; Copywriter: Vivian Sutlin; Art Director; Frank 
Westbrook; Director: Stu Frye; Animation Designer: Roy 
Searight; Cinematographer: Roy Searight; Music Dire 
tor: Jerry Abbott; Spokesman: Ken Nordine, Toni Rei 














ABISCO 








Rapio TELevision Spots PROD. INC. 
¢ Musical Creativity 
¢ Singing Commercials 


¢ Background Scoring 


Current Credits: 


ROYAL CROWN COLA 
GENERAL MOTORS (World Series) 


JOHN GART 
Pres. MERRILL STATON 


2 West 46th Street, New York 36, N. Y. 


FOR RADIO and FILM 


SEALTEST 
HALO 


ROGER WHITE 


PLaza 7-9260 
























SPRINGING 
InTO 
acTion! 


VITALITY IS THE HEART OF 
OUR EXPANDING ORGANIZATION ... 
‘vem NEW FACILITIES... DYNAMIC STAFF... 
Snape: PERSONALIZED SERVICE... 
; COMPLETE IN EVERY WAY FOR 

ALL YOUR FILM PRODUCTION 
NEEDS. CALL US. PLAZA 2-4100. 


> TRANSFILM-CARAVEL 
i EXECUTIVE OFFICES: 

445 PARK AVENUE, NEW YORK 22, N.Y. 
FILM PRODUCTION DIVISION: 
20 WEST END AVENUE, NEW YORK 23, N.Y. 
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CITATION/MEN’S HAIR PREP. 
BRYLCREEM—'Couch” 


Advertiser: Beecham Products; Agency: Kenyon & Eck- 
hardt, NY; Production Company: MPO Videotronics, NY; 
Details: Film, 60 Seconds, B&W; For Use: National; First 
Air Date: January, 1960; Agency Producer: Larry Parker; 
Copywriter: Stanley Tannenbaum; Art Director: Larry 
Parker; Director: Marvin Rothenberg; Scenic Designer: 
Paul Petroff; Cinematographer: Vernon Lewis; Music Di- 
rector: Hank Sylvern; Spokesman: Allen Swift. 


BEST/HOME FURNISHINGS 
COLORIB PANELS—“Customer Support-Traffic” 


Advertiser: Aluminum Company of America; Agency: 
Fuller & Smith & Ross, NY; Production Company: TV 
Graphics, NY; Details: Film, 80 Seconds, B&W; For Use: 
National; First Air Date: October 4, 1960; Agency Pro- 
ducer: George F. Wyland; Copywriter: George F. Wylan 
Art Director; W. F. Ivers; Director: Mike Alexand 
Scenic Designer: Paul Winston, Dave Salter; Cinematog- 
rapher: George Stoetzel; Music Director: Music Makers. 





TIE FOR RUNNER-UP 
CORNING WARE LINE 


Advertiser; Corning Glass; Agency: N. W. Ayer, Phila.; 
Production Company: Audio Productions, NY; Details: 
Film, 60 Seconds, B&W; For Use: National; First Air 
Date: October 15, 1959; Agency Producer: Robert W. 
Barron; Copywriter: Maureen Riordan; Art Director: Don 
Kubly; Director: Harold Lippman; Scenic Designer: 
Howard Barker; Cinematographer: Vic Lukens; Music 
Director: Music for Film; Spokesman: Wayne Howell. 


TIE FOR RUNNER-UP 
CUSHIONTONE CEILING—“Fix the Ceiling” 


Advertiser: Armstrong Cork; Agency: Ogilvy, Benson & 
Mather, NY; Production Company: Videotape Produc- 
tions of NY; Details: VTR, 120 Seconds, B&W; For Use: 
National; First Air Date: February 10, 1961; Agency Pro- 
ducer: Henry C. Bate; Copywriter: Phillip Thompson; Art 
Director: Bob Patterson; Director: Al DeCaprio; Scenic 
Designer: John Root; Spokesman: Hugh James, 


IVORY FLAKES 


. “We Suggest” 





BEST/ HOUSEHOLD CLEANSERS & WAXES 
BRILLO SOAP PADS—"99 Squeezes Calypso” 


Advertiser: Brillo Manufacturing; Agency: J. Walter 
Thompson, NY; Production Company: Elektra, NY; De- 
tails: Film, 58 Seconds, B&W; For Use: National; First 
Air Date: October 3, 1960; Agency Producer: JWT Staff; 
Copywriter: JWT Staff; Art Director: JWT Staff; Producer: 
Sam Magdoff; Director: Lee Savage; Animation De- 
signer: Lee Savage; Cinematographer: Richard Bagley; 
Music Director: Jerry Jerome; Spokesman: Darlene Zito 
& Ken Carson. 





RUNNER-UP 
FORMULA 408—"Spray it All Over” 


Advertiser: Spinney Manufacturing; Agency: Adco, 
Springfield, Mass.; Production Company: Elektra, NY; 
Details: Film, 60 Seconds, B&W; For Use: Regional; First 
Air Date: May, 1960; Agency Producer: David Truscoff: 
Copywriter; Abe Liss; Art Director: Jack Goodford; Ani- 
mation Designer: Jack Goodford; Cinematographer: 
Richard Bagley; Music Director: Dizzy Gillespie; Anima- 
tors: Jack Schnerk, Pablo Ferro; Animation Camera- 
man: Herb Hughes. 





BEST / INSTITUTIONAL 
ALCAN ALUMINUM—"Man & Wife” 


Advertiser: Aluminium Limited; Agency: J. Walter 
Thompson, NY; Production Company: Group, Detroit; 
Details: Film, 60 Seconds, Color; For Use: National; First 
Air Date: November 13, 1960; Agency Producer: JWT 
Staff; Copywriter: JWT Staff; Art Director: JWT Staff; 
Director: Bill Pearce; Animation Designer: Joe Petro- 
vich; Spokesman: Kaye Ballard, Howie Morris (voices). 


RUNNER-UP 
G.E.—‘‘Conquest of Space” 


Advertiser: General Electric; Agency: BBDO, NY; Pro- 
duction Company: Robert Lawrence, NY; Details: Film, 
240 Seconds, B&W; For Use: National; First Air Date: 
January 15, 1961; Agency Producer: Karl M. Fischer; 
Copywriter: John Leinbach; Director: Mauri Goldberg; 
Cinematographer: George Stoetzel, Arthur Ornitz; Music 
Director: Eddy Manson. 


BEST/LAUNDRY SOAPS & DETERGENTS 
IVORY FLAKES—“We Suggest” 


Advertiser: Procter & Gamble; Agency: Grey, NY; Pro- 
duction Company: MPO Videotronics, NY; Details: Film, 
60 Seconds, B&W; For Use: National; First Air Date: 
September 26, 1960; Agency Producer: Catherine Z. 
Pitts; Copywriter: Sam Abelow; Art Director: Mike Wall- 
man; Director: Mickey Schwarz; Scenic Designer: Paul 
Petroff; Cinematographer: Frank Calabria; Spokesman: 
Richard Kendrick. 












biever & stein productions, inc. 
527 MADISON AVE., NEW YORK 22, N.Y., PL 3-1147 


Biever & Stein Productions .. . 





Taste in music 


Audio Techniques, Inc... . 


Creativity in sound recording 


Americom Corporation. . . 


New Ameridisc Record 








THCHNIQUES, 
BEADS ee Amer icaonm 
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METRECAL .. . “Lonely Man’ 


CHUN KING CHOW MEIN... “Elevator” 


RUNNER-UP 
TIDE-—“Waitress” 


Advertiser: Procter & Gamble; Agency: Benton & 
Bowles, NY; Production Company: MPO Videotronics, 
NY; Detai ilm, 60 Seconds, B&W; For Use: National; 
First Air Date: May, 1960; Agency Producer: Joe Marone; 
Copywriter: Joan Lipton; Art Director: Gunner Faulk; 
Director: Marvin Rothenberg; Scenic Designer: William 
Shriner; Cinematographer: Zoli Vidor; Spokesman: Treva 
Frazee. 








BEST/PACKAGED FOODS 
CHUN KING CHOW MEIN—“Elevator" 


Advertiser: Chun King Enterprises, Inc.; Agency: BBDO, 
Minneapolis; Production Company: Freberg Ltd. & 
Jacmar, LA; Details: Film, 60 Seconds, B&W; For Use: 
National; First Air Date: November, 1960; Agency Pro- 
ducer: Bud Stefan; Copywriter: Stan Freberg, Howard 
Gossage; Art Director; Stan Freberg; Director: Stan 
Freberg; Scenic Designer: Bob Dahlquist; Cinematog- 
rapher: Brydan Baker, Jack Bachom; Spokesman: Jesse 
White. 


TIE FOR RUNNER-UP 
S&W Green Beans—‘Farmer & Wife” 


Advertiser: S&W Fine Foods; Agency: Doyle Dane Bern- 
bach, NY; Production Company: TV Graphics, NY; De- 
tails: Film, 60 Seconds, B&W; For Use: National; First 
Air Date: March 1, 1961; Agency Producer: Ernest Hart- 
man; Copywriter: Paula Green; Art Director; William 
Taubin; Director: Ed Witalis; Animation Designer: Don 
Towsley; Cinematographer: Ted Pahle; Music Director: 
Cy Shaffer; Spokesman: Bob Markato. 





TIE FOR RUNNER-UP 
GOODMAN'S NOODLES—“Dough” 


Advertiser: A. Goodman & Son; Agency: Doyle Dane 
Bernbach, NY; Production Company: Videotape Produc- 
tions of NY; Details: VTR, 60 Seconds, B&W; For Use: 
Local; First Air Date: October 3, 1960; Agency Producer: 
Jerry Kreeger; Copywriter: Paula Green; Art Director: 
Bill Taubin; Director: Robert Bleyer; Scenic Designer: 
Beulah Frankel; Spokesman: Jan Miner. 





CITATION/ PACKAGED FOODS 
WESSON OIL—“Pouring” 


Advertiser: Hunt Funds—Wesson Div.; Agency: Fitz. 
gerald, New Orleans; Production Company: Cascade 
Pictures, LA; Details: Film, 60 Seconds, B&W; For Use; 
National; First Air Date: October, 1960; Agency Pro. 
ducer; Walter K. Collins; Copywriter: J. Harvey Howells; 
Art Director: E. W. Rector Wootten; Producer or Direc 
tor: George Seitz; Spokesman: Del Sharbutt. 


BEST /PAPER PRODUCTS 


SCOTT (ALL BRANDS)—“Picnic” 


Advertiser: Scott Paper; Agency: J, Walter Thompson, 
NY; Production Company: MPO Videotronics, NY; De 
tails: Film, 90 Seconds, B&W; For Use: National; Firs’ 
Air Date: November 28, 1960; Agency Producer: JWT 
Staff; Copywriter: JWT Staff; Art Director: JWT Sta 
Director: Murray Lerner; Scenic Designer: Mel Bourne; 
Cinematographer: Len Stark, Howard Winner; Spokes- 
man: Bill Rogers. 





RUNNER-UP 
KAISER ALUMINUM FOIL—“Foil Grabber’ 


Advertiser: Kaiser Aluminum & Chemical; Agenc: 
Young & Rubicam, SF; Production Company: Frebe: 
Ltd., & Playhouse ‘ures, LA; Details: Film, 60 Sec~ 
onds, B&W; For Use: National; First Air Date: Septem- 
ber, 1960; Agency Producer: Hanno Fuchs; Copywrite! 
Stan Freberg; Art Director: Stan Freberg; Animation De- 
signer: Bill Littlejohn; Animation Director: Bill Melen 
dez; Story: Chris Jenkyns; Spokesman: Stan Freberg. 






BEST/PET FOODS 
GAINES GRAVY TRAIN—“Dog & Cat” 


Advertiser: General Foods; Agency: Benton & Bowles, 
NY; Production Company: TV Graphics, NY; Details: 
Film, 60 Seconds, B&W; For Use: National; First Air 
Date: February 6, 1961; Agency Producer: Ray Lin 
Copywriter: John Flagg; Art Director: Zoltan Madveck 
Producer: Sid Greenhouse; Director: Ed Witalis; Scenic} 
Designer: Tex Ballou; Cinematographer: Bill Kelly, Al 
Taffet; Spokesman: Leon Janney. 


RUNNER-UP 
Uss 'N BOOTS CAT FOOD—‘“Masquerade” 


ertiser: Quaker Oats; Agency: Spitzer, Mills & Bates, 
al; Production Company: Elektra, NY; Details: 
20 Seconds, B&W; For Use: Canada: First Air 
Summer, 1960; Agency Producer: Walter Bick; 
riter: Jack Goodford; Art Director: Jack Goodford; 
ation Designer: Dolores Cannata; Animator: Fred 
gubgub; Cinematographer: Herb Hughes; Spokes- 
; Bill Wendell, Herb Duncan. 








BEST / PHARMACEUTICALS 


BUFFERIN—“Headache-Heartbeat” 


Advertiser: Bristol-Myers; Agency: Young & Rubicam, 
NY; Production Company: On Film, Princeton; Details: 
Film, 60 Seconds, B&W; For Use: National; First Air 
Date: July, 1960; Agency Producer: Tom Ford; Copy- 
Writer: Sumner Winebaum; Art Director: Steve Frank- 
furt; Director: Fred Johnston; Cinematographer: Arthur 
Ornitz; Spokesman: Michael Kane. 


RUNNER-UP 
METRECAL—“Lonely Man” 


Advertiser: Edward Dalton Div., Mead Johnson; Agency: 
Kenyon & Eckhardt, NY; Production Company: Film- 


1961 AWARD WINNERS 


ways, NY; Details: Film, 120 Seconds, B&W; For Use: 
National; First Air Date: January 1, 1961; Agency Pro- 
ducer: jam D. Gargan, Jr.; Copywriter: Al Sarasohn; 
Art Director: Chauncey Korten; Director: Ben Gradus; 
Scenic Designer: Don Gilman; Cinematographer: Drum- 
mond Drury; Spokesman: Martyn Green. 






BEST/PUBLIC SERVICE 
“One Little Hand” 


Advertiser: United Cerebral Palsy Associations; Agency: 
Direct; Production Company: Newsfilm USA, NY; De- 
tails: Film, 165 Seconds, B&W; For Use: National; First 
Air Date: January, 1961; Producer: Carl P. Oswald, Jr.; 
Copywriter: Carl P. Oswald, Jr.; Director: Richard S. 
Milbauer; Cinematographer: Carl Malkames; Editing: 
Termini Editorial; Music Director: Correlli-Jacohs; 
Spokesman: Robert Preston. 






TIE FOR RUNNER-UP 
“Emmett Kelly Donates” 


Advertiser: CARE; Agency: Direct; Production Company: 
Group 10, NY; Details; Film, 60 Seconds, B&W; For Use: 
National; First Air Date: December, 1960; Producer: 
Robert Champlain, CARE; Director: Al Viola; Cinematog- 
rapher; Henry Trettin; Spokesman; Emmett Kelly. 








CREATVITY 


Bringing the exact effect and flavor of the client’s and the 
agency's creation intact to the television sereen . . . that is 
CreaTVity. It is hard to define but easy to recognize in any 
good commercial. It requires the total effort of a crack produc- 
tion team, working with the most modern equipment. 


CreaTVity is the reason the finest agencies choose Audio Pro- 
duetions to serve their most valued clients, again and again. 


AUDIO 


PRODUCTIONS, INC. 


630 Ninth Ave., N. Y, 36, N. Y. © PL 7-0760 








WON'T SHRINK It is? 









Yes, it really is. 


... A good biscuit 


ALWAYS STAYS THE SAME 


For more information, write Motion Picture Film Depariment 


EASTMAN KODAK COMPANY sss cess ovion sites ivisen 
342 Madison Avenue 130 East Randolph Drive 
Chicago 1, Ill. 


+ Rochester 4, N.Y. New York 17, N.Y. | 


6706 Santa Monica Blvd. * 


FILM 
does the 
unusual 


Here you see it: three brilliant examples of 
what goes on with film. 


For it’s film that gives you the effects you 
must have to create the unexpected, the 
arresting 
vivid, ex 


_ gives you commercials crisp, 





ng—the way you want them— 
and when. 


What’s more, it’s film that assures you the 

* convenience, coverage and penetration that 
today’s total markeung requires. 

All, reasons why so many advertisers are 


using film and combining the many effects 
that film techniques offer. 


VISUAL-SQUEEZE 


A ADVERTISER: The Chemstrand Corp. 
MI AGENCY: Doyle Dane Bernbach, Inc. 
JHE PRODUCER: Transfilm-Caravel, Inc. 


ANIMATION 


)| ADVERTISER: National Biscuit Company 
AGENCY: Kenyon & Eckhardt Inc. 





2) 














TIME-LAPSE 


ADVERTISER: General Foods Corporation 
AGENCY: Young & Rubicam Inc, 
PRODUCER: MPO Videotronics 


West Coast Di 





+ Hollywood 38, Calif. 


16223] PRODUCER: Robert Lawrence Animation, Inc. 


« W. J. GERMAN, Inc 


Fort Lee, N.J., Chicago, Ill., Hollywood, Calif. 





UP! 








Agents for the sale and distribution of Eastman 
= Professional Films for motion pictures and television, 
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TIE FOR RUNNER-UP 
BETTER VISION INSTITUTE—"School” 


Advertiser: Better Vision Institute; Agency: Doherty, 
Clifford, Steers & Shenfield, NY; Production Company: 
EU & E-Screen Gems, NY; Details: Film, 60 Seconds, 
B&W; For Use: National; First Air Date: October, 1960; 
Agency Producer: Russell Ford; Copywriter: Howard 
Foley; Art Director; Hal Gerhardt; Director: Mike Elliot; 
Scenic Designer: Don Tirrell; Cinematographer: Mike 
Elliot. 


BEST /RETAIL STORES 


BOYS' CLOTHING—“Party” 


Advertiser: Barney's, NY; Agency: Mogul jiams & 
Saylor, NY; Production Company: CBS Television, NY; 
Details: VTR, 60 Seconds, B&W; For Use: Local; First 
Air Date: June, 1960; Agency Producer: Jeanne Harri- 
son; Copywriter: Barry Biederman; Art Director: William 
Jacoby; Scenic Designer: Willis Conner. 





RUNNER-UP 
REXALL PRODUCTS—"l¢ Sale” 


Advertiser: Rexall Drug; Agency: BBDO, NY; Production 
Company: Filmex, NY; Details: Film, 120 Seconds, B&W; 
For Use: National; First Air Date: October 23, 1960; 
Agency Producer: Rocco Dellarso; Copywriter: Rod Lar- 
son; Art Director: Georg Olden; Producer: Bob Berg- 
mann; Animation: Bill Hudson; Editor: Tony Brishler; 
Music Director: Music Makers; Spokesman: Pat Hernon. 











BEST/SOFT DRINKS 


SEVEN-UP—“Old Movie—Harried Housewife” 


Advertiser: Seven-Up; Agency: J. Walter Thompson, Chi- 
cago; Production Company: Sarra, Chicago; Details: 
Film, 60 Seconds, B&W; For Use: National; First Air 
Date: December 15, 1960. 








REDDI-STARCH . . . “Mannequin” 





LOS ANGELES TIMES . . . “Subscribe” 


RUNNER-UP 
PEPSI-COLA—“Fair” 


Advertiser: Pepsi-Cola Company; Agency: BBDO, N. Y. 
Production Company: Transfilm-Caravel, NY; Detail: 
Film, 60 Seconds, B&W; For Use: National; First Air 
Date: February 15, 1961; Agency Producer: Leslie W. 
Collins; Copywriter: Richard Mercer; Art Director: Jack 
Golds! ; Director: Gal McKean; Consultant: Irving 
Penn; Scenic Designer: Paul Heller; Cinematographe: 
Bob Frezon, Urbano Santonne; Editor: Howard Lazarus; 
Music Director: Mitchel Ayers; Spokesman: Bill Rogers, 
Joannie Sommers (Singer). 














BEST / TRAVEL 
NW ORIENT AIRLINES—“Polo” . . , “Japanese Girls’ (2) 


Advertiser: Northwest Orient Airlines; Agency: Camp- 
bell-Mithun, Minneapolis; Production Company: Desilu, 
LA; Details: Film, 20 Seconds, B&W; For Use: Regional 
First Air Date: November 14, 1958; Agency Producer: 
Cleo Hovel; Copywriter: Clea Hovel, Jack Roddy; Art 
Director: Cleo Hovel; Spokesman: Buster Keaton, Tom 
Moore (Voice). 





RUNNER-UP 
EL AL ISRAEL AIRLINES—“First Class-Economy” 


Advertiser: EI-Al Israel Airlines; Agency: Doyle Dane 
Bernbach, NY; Production Company: General TV Net- 
work, NY; Details: VTR, 60 Seconds, B&W; For Use: Lo- 
cal; First Air Date: November 10, 1960; Agency Pro- 
ducer: Bruce McGuiness; Copywriter: Ron Rosenfeld; 
Art Director: William Taubin; Director: Nat B. Eisen- 
berg; Scenic Designer: H. Barker; Lighting: Peter Glu- 
shanok; Music Director: Don Arnone; Spokesman: Bob 
Markato. 





BEST /8-10 SECOND ID's 


LIQUID MIST REDDI-STARCH—“Mannequin” 


Advertiser: Union Starch & Refining; Agency: Baer, 
Kemble & Spicer, Cincinnati; Production Company: 
Format Films, LA; Details: Film, 8 Seconds, B&W; For 
Use: Regional; First Air Date: August 10, 1960; Agency 
Producer; C. Martin Spicer; Art Director; Jules Engel, 
Format; Producer: Herbert Klynn; Animation Designer: 
Leo Salkin; Cinematographer: Jack Eckes; Spokesman: 
June Foray. 





LOS ANGELES TIMES— 
“Subscribe”... “Knit Her Back” . . . “Bathrobe” 


Advertiser: Los Angeles Times; Agency: Donahue & Coe, 
LA; Production Company: Pantomime Pictures, LA; De- 
tails: Film, 10 Seconds, B&W; For Use: Local; First Air 
Date: June 15, 1960; Agency Producer: Glenn Grossman; 
Director: Fred Crippen; Animation Designer: Fred Crip- 
pen; Cinematographer: Fred Wellington; Spokesman: 
Daws Butler. 














JERRY JEROME 
PRODUCTIONS, INC. 


1 SNAPDRAGON LANE / ROSLYN HEIGHTS, N.Y. / MAYFAIR 1-4567 / SUSQUEHANNA 7-5400- 

















BRILLO — J. WALTER THOMPSON 
DUAL FILTER TAREYTON — GUMBINNER 
READER'S DIGEST — J. WALTER THOMPSON 
BALLANTINE — WILLIAM ESTY 
FORD THUNDERBIRD — J. WALTER THOMPSON 
SCOTT — J. WALTER THOMPSON 
MENNEN SKIN BRACER — WARWICK & LEGLER 
FORD FALCON — J, WALTER THOMPSON 





WRITE OR PHONE FOR 
DEMO FILM OR TAPE 











“2... accustomed as lam 


to public speaking ...... 


Cy Si 





1180 WEST 58th STREET, N.Y. 19, N.Y. SU 7-5400 

















LUCKY STRIKE... “Record Offer” 





BEST / BILLBOARDS, OPENINGS & CLOSINGS 


ERNIE FORD SHOW (Opening)—“Peanuts-Phonograph” 


Advertiser: Ford Motor Company; Agency: J. Walter 
Thompson, NY; Production Company: Playhouse Pic- 
tures, LA; Details: Film, 50 Seconds, Color; For Use: 
National; First Air Date: April 7, 1960; Agency Producer: 
JWT Staff; Copywriter: JWT Staff; Director: William 
Melendez; Animation Designer: Sterling Sturtevant. 





RUNNER-UP 
“Alcoa Presents” (Opening) 


Advertiser: Aluminum Company of America; Agency: 
Fuller & Smith & Ross, NY; Production Company: On 
Film, Princeton; Details: Film, 40 Seconds, B&W; For 
Use: National; First Air Date: October 11, 1960; Agency 
Producer: George F. Wyland; Copywriter: George F. 
Wyland; Art Director; W. F. Ive irector: Ken Marthey; 
Scenic Designer: Dick Raub; Cinematographer: Bert 
Speilvogel; Editor: Edna Paul; Music Director: Harry 
Lubin; Spokesman: John Newland. 











BEST /INTEGRATED BY PROGRAM CAST 
POST GRAPE NUTS—“Fugitive Father” 


Advertiser: General Foods; Agency: Benton & Bowles, 
NY; Production Company: Marterto, LA; Details: Film, 60 
Seconds, B&W; For Use: National; First Air Date: De- 
cember 12, 1960; Agency Producer: Art Richards; Copy- 
writer: Sheldon Leonard, Buddy Hackett; Producer/Di- 
rector: Sheldon Leonard; Scenic Designer: Kenneth 
Reid; Cinematographer: Robert de Grasse; Spokesman: 
Danny Thomas, Buddy Hackett. 


RUNNER-UP 
POLAROID LAND CAMERA—"Garry Moore Show” 


Advertiser: Polaroid; Agency: Doyle Dane Bernbach, NY; 
Production Company: CBS-TV, NY; Details: Film Trans- 
fer, 90 Seconds, B&W; For Use: National; First Air Date: 
March 29, 1960; Agency Producer: Joan Walker; Copy- 
writer: Rita Selden; Director: Mac Bing; Spokesman: 
Garry Moore, Durward Kirby. 


PUSS 'N BOOTS . . . “Masquerade” 








BEST/PREMIUM OFFER 


LUCKY STRIKE—“Band—Record Offer” 


Advertiser: American Tobacco; Agency: BBDO, NY; Pro- 
duction Company: NBC Telesales, NY; Details: VTR, 120 
Seconds, B&W; For Use: National; First Air Date: Janu- 
ary 29, 1961; Agency Producer: Everett Hart; Copywriter: 
Bill Fuess; Art Director: Jack Goldsmith, Ken Southard; 
Producer: Dan Sullivan; Scenic Designer: Frank Skin- 
ner; Music Director: Wil Schaeffer; Spokesman: Don 
Morrow; Director (NBC): Karl Genus. 


RUNNER-UP 
KELLOGG’S CORN FLAKES—‘Sonic Gun” 


Advertiser: K. K. Kellogg; Agency: Leo Burnett, NY; Pro- 
duction Company: VPI, NY; Details: Film, 60 Seconds, 
B&W; For Use: National; First Air Date: July 1, 1960; 
Agency Producer: Walter Sachs; Copywriter: Al Samuel- 
son; Art Director: Dave Zilas; Director: Dave Kelmenson; 
Scenic Designer: Karl Hueglin; Cinematographer: Larry 
Williams, Sr.; Spokesman: Frank Simms. 











CITATION/ FARM INTER) 
“Rained Last Night”... “Balers”... “Drummer Boy” 


Advertiser; Massey-Ferguson; Agency: Needham, Louis 
& Brorby, Chicago; Production Company: Jack Denove; 
Details: Film, 60 Seconds, B&W; For Use: National; First 
Air Date: March 6, 1960; Agency Producer: Thomas 
Thomas; LA Lucas, Chicago; Copywriter: Jack Trindl; 
Art Director: George Lundy; Director: Jack Denove, 
Ernie Lucas; Cinematographer: Karl Struss, Lutz Hapke; 
Spokesman: Mel Blanc, Herb Vigran, 


BEST/CANADIAN MARKET 


PUSS 'N BOOTS CAT FOOD—“Masquerade” 


Advertiser: Quaker Oats; Agency: Spitzer, Mills & Bates, 
Toronto; Production Company: Elektra, NY; Details: 
Film, 20 Seconds, B&W; For Use: Canada; First Air 
Date: November 1, 1960; Agency Producer: Wally Bick; 
Copywriter: Jack Goodford; Director: Jack Goodford; 
Voices: Herb Duncan, Bill Wendell. 


RUNNER-UP 


$0 OIL HEAT—“Cat” 
= Imperial Oil, Canada; Agency: MacLaren, 


Toronto; Production Company: Elektra, NY; Details: 
Film, 70 Seconds, B&W; For Use: Canada; First Air Date: 
Fall, 1960; Agency Producer: Hugh Horler; Producer: 
‘Abe Liss; Animation Designer: Paul Harvey; Cinematog- 
rapher: Herb Hughes; Animation Director; Fred Mogub- 


gub. 


HONORABLE MENTION 


IMPERIAL GASOLINE—“Saguenay” 


Advertiser: Imperial Oil, Canada; Agency: MacLaren, 
Toronto; Production Company: Transfilm-Caravel, NY; 
Details: Film, 90 Seconds, B&W; For Use: Canada; First 
Air Date: April, 1960; Agency Producer: John Sone; 
Copywriter: Leighton Hardey; Art Director: Leighton 
Hardey; Director: John Ercole; Cinematographer: John 
Ercole; Music Director: Nick Perito. 


HONORABLE MENTION 
PRAISE SOAP—“Laurie” 


Advertiser: Lever Brothers; Agency: Cockfield, Brown, 
Toronto; Production Company: B. L. Associates, NY; De- 


tails: Film, 60 Seconds, B&W; For Use: Canada; First 
Air Date: February 25, 1961; Agency Producer: Brian 
Hawkins; Copywriter: Brian Hawkins; Director: Bert 
Lawrence; Cinematographer: Torbin Johnke; Music: 
Madison Ave. Sounds; Spokesman: Laurie Peters. 


BEST/SINGLE MARKET (Service) 


AUTO LOANS—“Daddy's New Car” 


Advertiser: Manufacturers Trust; Agency: Young & Rubi- 
cam, NY; Production Company: Animotion Associates, 
NY; Details: Film; 60 Seconds, B&W; For Use: Local; First 
Air Date: May, 1960; Agency Producer: Herb Horton; 
Copywriter: Ed Caffrey; Art Director: Marvin Kunze; 
Producer/Director: Don Fellows, Graham Place; Ani- 
mation Designer: Otto Feuer; Spokesman: Mandel 
Kramer, Phil Ruhle, 





BEST /SINGLE MARKET (Product) 


TREWAX—"“Upside Down” 


Advertiser: Trewax Company; Agency: Tilds & Cantz, LA; 
Production Company: KTTV Commer Tape, LA; De- 
tails: VTR, 60 Seconds, B&W; For Use: Local; First Air 
Date: January 2, 1961; Agency Producer: Allan Burger; 
Copywriter; William E, Franke; Director: Jim Gates; 
Scenic Designer: Cy Jones; Cinematographer: John 
Westbrook, 








ELEK1 RA FILM PRODUCTIONS iNc.33 W.46st. Nyc. JU 23606 


SELECTED, FOR EXHIBITION AND AWARDS At Fae 5 TV Commercials Festival «++. 
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BEST/SINGLE MARKET (Store) 
SHOES. . . READY TO WEAR 


Advertiser: ZCMI, Salt Lake City; Agency: David W. 
Evans, Salt Lake City; Production Company: KSL-TV, 
Salt Lake City; Details: VTR, 60 Seconds, B&W; For Use: 
Local; First Air Date: February 27, 1961; Agency Pro- 
ducer: Lowell R. Jackson; Copywriter: Lowell R, Jack- 
son; Art Director: Bill Onyon; Director: Merrill Dimick; 
Scenic Designer: Grant L. Furner; Cinematographer: 
Doug Reynolds, Ronald Smith; Lighting: Robert Neil- 
sen; Spokesman: Paul Alexander. 





SPECIAL CIT ATION/ CINEMATOGRAPHY 
SPONSORED BY THE EASTMAN KODAK COMPANY 


PRELL CONCENTRATE—“Fur” 


Procter & Gamble Company 
Benton & Bowles, Inc. 
Transfilm-Caravel, NY 

John Ercole, Cinematographer 





REVLON “Berry Bon Bon’ 





LUCKY STRIKE “Face” 





SPECIAL CITATION/ VIDEOTAPE PROD. 
SPONSORED BY MINNESOTA MINING & MFG. CO 
BERRY BON BON LIPSTICK & NAIL ENAMEL 


Revlon, Inc. 
Warwick & Legler, Inc. 
CBS Television, NY 


CITATION/ VIDEOTAPE TECHNIQUE 
CORVAIR—"Little Man & Lakewood Car” 


Chevrolet Division, General Motors Corp. 
Campbell-Ewald Company 

NBC Telesales, Hollywood 

(Use of Electronic Matting) 


CITATION/ VIDEOTAPE TECHNIQUE 
REYNOLDS WRAP—“Boy Scout Cookout" 


Reynolds Metals 

Lennen & Newell, Inc. 

NTA Telestudios Ltd., NY 
(Development of Inter-Sync Editing) 


SPECIAL CITATION/ ANIMATION D 
LUCKY STRIKE—‘“Face” 





The American Tobacco Company 
Batten, Barton, Durstine & Osborn, Inc. 
Pintoff Productions, NY 


CIT ATION/ ANIMATION EXECUTION 
GTA—"Progress Report” 


Farmer's Union Grain Terminal Association 
Colle & McVoy, Inc., Minneapolis 

Snyder Films, Fargo, North Dakota 
Norman Selberg, Design & Execution 


SPECIAL CITATION/ VISUAL EFFECTS 
“CHEVY VISITS NEW YORK” 


Chevrolet Division, General Motors, Inc. 
Campbell-Ewald Company 
Arco Productions, Paris & NY 


TIE 
SPECIAL CIT ATION/DEMONSTRATION 


POLAROID LAND CAMERA—"Garry Moore Show" 


Polaroid Corp. 
Doyle Dane Bernbach, Inc. 
CBS Television, NY 


SPECIAL CITATION/DEMONSTRATION 


FIVE DAY DEODORANT PADS—“Effectiveness” 


Five Day Laboratories 
Doyle Dane Bernbach, Inc. 
Elliot, Unger & Elliot—Screen Gems, NY 





Scotch® Brand Video Tape adds the extra quality of complete compatibility of picture source 


and picture . . . with electronics . . . to give commercials a new dimension of believability. 


Mimncsora Minne ano JYfanueacrurine conpany 
1s WHERE RESEAREM IS THE KEY To TOMORROW J 
Ss 





SPECIAL CITATION/COPY 


S&W GREEN BEANS—“Farmer & Wife” 


S&W Fine Foods 
Doyle Dane Bernbach, Inc. 
Television Graphics, NY 


Paula Green, Copywriter 


SPECIAL CITATION/ MUSICAL SCORING 


BAN DEODORANT—“Documentary" 


Bristol-Myers Company 
Ogilvy, Benson & Mather, Inc. 
WCD Productions, NY 
Leonard Bernstein, Composer 
Sylvan Levin, Conductor 


CITATION/ MUSIC WITH LYRICS 


LUCKY STRIKE—“Remember How Great” 


The American Tobacco Company 
Batten, Barton, Durstine & Osborn 
Pintoff Prodns, MPO Videotronics 
Ben Allen, Composer 

Eddie Manson, Arranger & Conductor 


SPECIAL CITATION/SPOKESMAN 
DANNY THOMAS 
Post Cereals . . . Instant Maxwell House Coffee 


Benton & Bowles, Inc. 
Materto Productions, Hollywood 


SPECIAL CITATION/SPOKESWOMAN 
BARBARA BRITTON 
Revion, Inc. 


Warwick & Legler, Inc. 
CBS Television, NY 


FESTIVAL DIRECTOR’S CITATION 
HUMAN VALUES 

In Memoriam: Alfred E. Cohan, MGM 
JOHNSON & JOHNSON—Television Advertising 
Young & Rubicam, Inc. 
On Film, Inc., Princeton 
James E. Burke, Vice President, Merchandising 
& Advertising, Johnson & Johnson 


(Note—Alfred E. Cohan, a public relations executive for 
MGM, formerly with Universal Pictures and ABC Radio, 
lost his life in the Boston Electra plane disaster last 
October, 1960. A brilliant, creative publicist, he was at 
the same time an extremely perceptive student of human 
values . . . and a source of knowledgeable encourage- 
ment to the festival director in developing this project.) 








LUCKY STRIKE CIGARETTES 
CAMPBELL’S SOUPS 
CLAIROL 

IVORY SNOW 

CYSTIC FIBROSIS 





— oe Teak of Quality — 
MUSIC BY EDDY MANSON 





(PLUS the Academy Award Winner, “DAY OF THE PAINTER” and 
Venice Film Festival winners, “LITTLE FUGITIVE”, “LOVERS & LOLLIPOPS”, 
“WEDDINGS AND BABIES”) 


Represented by: Dell Peters .. 521 Fifth Ave... NYC... MU 7-1750 


GENERAL ELECTRIC 
SCOTT PAPER TISSUE 
SCOTT BRANDS 

U.S. STEEL 

SILVIKRIN SHAMPOO 














SPECIAL CITATION/ENTERTAINMENT 


JAX BEER—“Kangaroo”. . .“Announcer”. . .“Bartender” 
Jackson Brewing Company, Jacksonville 

Doherty, Clifford, Steers & Shenfield, Inc. 

Pelican Films, NY 

Mike Nichols & Elaine May (Voices) 





SPECIAL CITATION/ SERIES SUBMITTED 


VW—“Italian Designer”. . .“Beach”. . “Band” 
Volkswagen of America, Inc. 

Doyle Dane Bernbach, Inc. 
VPI Productions, NY 


FESTIVAL DIRECTOR’S CITATION 


CONCEPT ... EXECUTION . . . RESULTS! 
“Kennedy .. . Kennedy” 
Citizens For Kennedy 
Pantomime Pictures, Hollywood 
K. C. T. Snyder, Lyricist 
Jack Fascinato, Music Director 
Fred Crippen, Director 


FESTIVAL DIRECTOR’S CITATION 
PERSPECTIVE 

“The Cliche Family In Televisionland” 
Gordon Webber, Benton & Bowles, Idea & Script 
Marvin Rothenberg, MPO, Production 
Roy Eaton, Benton & Bowles, Music & Effects 
Roger Price & Lou Prentis, Mr. & Mrs. Cliche 
Roger Price, Narration 
(This bit of inspired foolery, produced for advertising 
trade digestion rather than public airing, was screened 
for the assemblage of festival judges at their orientation 
meeting. As much as any one other single force, it influ- 
enced judgments against the trite and conventional . . . 
inspired members of the TV Commercials Council to 
search out the pace-setting concepts . . , reduced cliche to 
absurdity and substituted for it freshness and creativity 
as judging criteria.) 

“O wad some power the giftie gie us 

to see oursel’s as ithers see us!” 

—Robert Burns. 








may we show you our most recent work? 


avery simple scene... man, a chair, 
Ghething tot. «But like 
Teceptne 


an automobile. 
soimany simple things .. 


to achieve a simplicity that is planned 
rather than bland requires a great 

deal of time and talent. an expert knowledge 
of dramatic essentials ... of when to 

add and when to subtract... and how to 
cooperate creatively in order to 

transfer an exciting storyboard onto film. 


our staff is interested in not the easiest, 
but the best possible solution. 


at v.p.i. there is a point of difference. 


321 west 44 street 
new york 36 ny 


films for television 
and industry 
judson 2-8082 


Vpl 


member of film producers association of new york: 
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A 


For Commercials 
at their 
SELLING BEST 


Bria 


NEW YORK: 200 EAST 56" STREET | MUsray Hill 8-0085 


CHICAGO: 16 EAST ONTARIO STREET |wrticeball 4-5151 


25 COMMERCIAL CLASSICS 


Added to initial selections of the 1960 Festival 


Selected by the TV Commercials Council from 61 
new submissions and 110 entries in this category 
from the 1960 festival, which were re-screened 
| and judged. Classics may still be on the air cur- 
rently, but 1961 entries were restricted to com- 
mercials which were first used during or before 


| EZ POP POPCORN—“Bop Corn” 


Advertiser: Top Pop Products; Agency: W. B. Doner, 
Detroit; Production Company: Storyboard, N’ i 
Film, 60 Seconds, B&W; For Use: National; 
| Date: March, 1955; Agency Producer: Phil Hower; Copy- 
| writer: Phil Hower; Art Director: Ben Goldstein; Pro- 
ducer: John Hubley; Animation: Stan Walsh; Music: Di- 
rector: Ray McKinley. 











NOTE: Used approximately two years. Concept and en- 
tertainment values have influenced much work since. 


« BULOVA CLIPPER—Niagara Falls” 


" Advertiser: Bulova Watch Company; Agency: Direct; Pro- 

~ duction Company; Van Praag, NY; Details: Film, 60 Sec- 
onds, B&W; For Use: National; First Air Date: 1955; 
Agency Producer: Norman Gladney; Copywriter: Arthur 
Schwartz; Director: Marc S. Asch; Cinematographer: 
Fred Perrett. 


NOTE: Still in use. Pacemaking demonstration. 


DODGE CARS—"! Built an Auto” 


Advertiser: Dodge Div., Chrysler Corp.; Agency: Grant, 
NY; Production Company: Van Praag, NY; Details: Film, 
120 Seconds, B&W; For Use: National; First Air Date: 
November, 1955; Agency Producer: Robert C. Mack; 
Copywriter: Robert C. Mack; Art Director: Robert C. 
Mack; Producer: William Van Praag; Cinematographer: 
Peter Glushanok; Music Director: Gene Forrell; Spokes- 
Man: Ray Middleton. 


NOTE: Representative of important original ballad trend 
later adapted by many car makers. 


WESTINGHOUSE REFRIGERATOR—“Balancing Act” 


Agency: McCann-Erickson; Production Company: CBS 
Television; First Air Date: 1954. 


NOTE: There are ‘classic fluffs” too. What do you do 
When the door won't open? 


1955, and the five-year age requirement will pre- 
vail in the future, Criteria for selection—longev- 
ity of use, memorability, known productiveness in 
terms of sales, and influence upon later trends 





and techniques. The initial 25 selections made 


last year are listed at the end of this section. 


PET EVAPORATED MILK—‘“Baby-Dream Come True” 


Advertiser: Pet Milk Company; Agency: Gardner, NY; 
Production Company: Sarra, NY; Details; Film, 60 Sec- 
onds, B&W; For Use: National; First Air Date: Decem- 
ber, 1955; Agency Producer: Roland Martini; Copywriter: 
Beatrice Adams; Art Director: Roland Martini; Director: 
Valentino Sarra; Cinematographer: Raymond Esposito. 





NOTE: Appealing qualities helped medium mature. 


SKY CHIEF GASOLINE—‘“Texaco Star Theatre Opening” 


Advertiser: Texaco; Agency: Kudner, NY; Production 
Company: NBC-TV; Details: Live, 99 Seconds, B&W; For 
Use: National; First Air Date: 1949; Agency Producer: 
Ed Cashman; Copywriter: Kudner Staff; Technical Di- 
rector: Edgar Kahn; Music Director: Alan Roth; Spokes- 
man: Texaco Men, 


NOTE: One of most’ familiar program openings of all. 


YELLOW PAGES—“Rebus” 


Advertiser: NY Telephone Company; Agency: BBDO, NY; 
Production Company: Elektra, NY; Details: Film, 60 Sec- 
onds, B&W; For Use: Local; First Air Date: April 5, 1955; 
Agency Producer: Les Collins; Copywriter: Hal Algyer; 
Art Director: Larry Berger; Director: Abe Liss; Anima- 
tion Designer: Abe Liss; Music Director: Jack Easton. 





NOTE: Representative of animation innovation. 


MARLBORO CIGARETTES—“Man & Car” 


Advertiser: Philip Morris; Agency: Leo Burnett, Chicago; 
Production Company: Hal Roach, LA; Details: Film, 60 
Seconds, B&W; For Use: National; First Air Date: Sep- 
tember, 1955; Agency Producer: Gordon Minter; Copy- 
writer: Don Tennant; Director: Jack Reynolds; Cinema- 
tographer: Guy Roe; Spokesman: Andrew Armstrong. 





NOTE: The original “Marlboro Man” commercial, first of 
a long, successful line. 
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TV COMMERCIALS CLASSICS 
GRENACHE ROSE WINE—“Party & Picnic” 


Advertiser: Gallo; Agency: Doyle Dane Bernbach, LA; 
Production Company: Robert Lawrence, NY; Details: 
Film, 60 Seconds, B&W; For Use: National; First Air 
Date: June, 1958; Agency Producer: Ben Norman; Copy- 
writer: Morris Flanzman; Director: Jerry Schnitzer; 
Scenic Designer: Ernst Fegte; Cinematographer: Fred 
Gately; Music Director: Andre Previn. 


NOTE: Trend-setter toward use of original music, com- 
posed by eminent musical personalities. 


WILKINS COFFE—‘Cannon Spot” 


Advertiser: Wilkins Coffee Company; Agency: M. Bel- 
mont Ver Standig, Wash., D.C.; Production Company: 
Rodel, Wash., D. C.; Details: Film, 8 Seconds, B&W; For 
Use: Regional; First Air Date: September 1, 1957; Agency 
Producer: James W. Young; Copywriter: James Henson, 
James W. Young; Animation: James Henson, Jane Hen- 
son; Cinematographer: Del Ankers; Spokesman: Jim 
Henson (voice of the “Muppets”). 


NOTE: Still running, also syndicated in other markets. 





BAND-AID—“Playground” 


Advertiser: Johnson & Johnson; Agency: Young & Rubi- 
cam, NY; Production Company: Elbee, Paris, France; 
Details: Film, 60 Seconds, B&W; For Use: Nation: 
First Air Date: December, 19! Agency Producer: 
Stephen Frankfurt; Copywriter: William Schnurr; Art 











Director; Stephen Frankfurt; Cinematographer: M. 
Lemoine-Boussac. 
NOTE: Forerunner of adaptation of European produc 
tion techniques and facilities. 


THE FORD SHOW—“The Rope” 

Advertiser: Ford Motor Company; Agency: J. Walter 
Thompson, NY; Production Company: Playhouse Pic: 
tures, LA; Details: Film, 30 Seconds, B&W; For Use: 
National; First Air Date: October, 1956; Agency Pro- 
ducer: JWT Staff; Copywriter: JWT Staff; Art Director 
JWT Staff; Director: Bill Melendez; Animation Designer: 
Sterling Sturtevant; Animation: Chris Jenkyns, Bill Lit. 
tlejohn; Music Director: Walter Schumann; Spokesman: 
Voices of Walter Schumann. 

NOTE: Used for two years and revised for another two. 
Later adaptation won BEST in category at the 1960 
American TV Commercials Festival. 








ZEST SOAP—“Girl in Pool” 

Advertiser: Procter & Gamble; Agency: Benton & 
Bowles, NY; Production Company: Peter Elgar, NY; De- 
tails: Film, 60 Seconds, B&W; For Use: National; First 
Air Date: October 1956; Agency Producer: Paul Minor; 
Copywriter: Murray Crummins; Producer/Director: Peter 
Elgar; Scenic Designer: Al Panci; Cinematographer: 
John Ercole; Music: Hi-Lo's; Spokesman: Don Morrow. 
NOTE: Cinematography and score of this series had 
world-wide impact, particularly following Cannes Ad 
Festival award in 1959. 

















1960 1961 
American TV Commercials Festival Current: 
On Camera: Oni Camera: 
Fleischmann’s Yeast Eeseparbabrics 
Two Awards Voice Over: 
Lilt 
Voice Over: Coty 


Coty L’Aimant 
Burlington Mills 


Award-Winning Spokeswoman | 


JOYCE GORDON 


Personal Management: 
Carl Eastman 
141 East 55th Street 
New York 22, N. Y. 
Plaza 1-5566 


McCall's Magazine 
Lux Liquid, etc. 








REMINGTON ELECTRIC SHAVER—“Peach & Brush” 


Paavertiser: Remington Rand; Agency: Young & Rubi- 
cam, NY; Production Company: Peter Elgar, NY; Details: 
Film, 60 Seconds, B&W; For Use: National; First Air 
Date: 1954; Agency Producer: Pyrmen Smith; Copywriter: 
Hanley Norins; Art Director: Dick Zellner; Director: 
Peter Elgar; Spokesman: Don Morrow. 


NOTE: Representative of a famous campaign & demon- 
stration. 


HEINZ WORCESTERSHIRE SAUCE—“Fluff” 


Advertiser: H. J. Heinz; Agency: Maxon, Detroit; Produc- 
tion Company: Storyboard Films, LA; Details: Film, 60 
Seconds, B&W; For Use: National; First Air Date: No- 
vember, 1954; Agency Producer: Leo Langlois; Created 
By: Stan Freberg. 








NOTE: Still on air, this is one of the very first to employ 
humor at the “expense” of the advertiser. 


$.0.S. MAGIC SCOURING PADS—“Soap Opera” 


Advertiser: S.0. Agency: McCann-Erickson, SF; Pro- 
duction Company: CBS-TV; Details: Film Transfer, 150 
Seconds, B&W; For Use: National; First Air Date: July, 
1955; Agency Producer: Sanford Wolin, Bill Nye; Copy- 
writer: John Magnuson; Spokesman: Garry Moore, Dur- 
ward Kirby, Denise Lor. 








NOTE: Representative of unique personality selling on 
Garry Moore Show. 


ROBERT HALL CLOTHES—“Smart Birds” 


Advertiser: Robert Hall Stores; Agency: Arkwright, NY; 
Production Company: Pelican Films, NY; Details: Film, 
20 Seconds, B&W; For Use: National; First Air Date: 
May, 1954; Agency Producer: Jack Wilcher; Art Director: 
Jack Zander; Director: Jack Zander; Animation Designer: 
Jack Zander; Cinematographer: Al Rezak; Music Direc- 
tor: Jack Wilcher. 


NOTE: Highly identifiable with advertiser, this series 
has run for over six years. 


U.S. KEDS—“Playground” 


Advertiser: United States Rubber; Agency: Fletcher 
Richards, Calkins & Holden, NY; Production Company: 
Paul Fennell, LA; Details: Film, 60 Seconds, B&W; For 
Use: National; First Air Date: March, 1958; Agency Pro- 
ducer: S. J, Frolick; Art Director: Vie Miranda; Director: 
Paul Fennell; Animation Designer: Paul Fennell; Cine- 
Matographer: Burt Glennon; Music Director: Ben Lud- 
Tow; Spokesman: Art Gentry. 


NOTE: Effective rapport with kids has kept Kedso the 
[Clown busy in all media. 





KROGER . . . “Cackling Fresh” 


ere c BN 
HEINZ... “Fluff” 





U. S. KEDS . . . “Kedso” 


RITZ CRACKERS—"Hey, Hey, Hey” 


Advertiser: National Biscuit Company; Agency: McCann- 
Erickson, NY; Production Company: TV Graphics, NY; 
Details: Film, 30 Seconds, B&W; For Use: National; First 
Air Date: Spring, 1954; Agency Producer: Robert Olds; 
Copywriter: David Lippincott; Art Director: S. Rollins 
Guild; Producer: Don Towsley; Animation Designer: 
S. Rollins Guild. 

NOTE: Possibly first use of “squeeze” technique. 


BALLANTINE ALE—“Klondike Pete” 


Advertiser: P. Ballantine & Sons; Agency: William Esty, 
NY; Production Company: Joop Geesink, Holland; De- 
tails: Film, 60 Seconds, Color; For Use: Regional; First 
Air Date: August 8, 1957; Agency Producer: Joseph S. 
Forest; Producer: Joop Geesink; Music Director: Donald 
Devor. 

NOTE: Early representative of long-running, popular 
campaign using famous “Dollywood” puppets. 


KROGER EGGS—"Cackling Fresh” 


Advertiser: Kroger Stores; Agency: Campbell-Mithun, 
Chicago; Production Company: Animation, Inc., LA; De- 
tails: Film, 60 Seconds, B&W; For Use: Regional; First 
Air Date: 1955; Agency Producer: Cleo Hovel; Copy- 
writer: Don Grawert; Director: Earl Klein; Animation De- 
signer: Ed Barge. 

NOTE: Still in use. Art Director awards from Chicago, 
Los Angeles, Minn.-St. Paul Clubs. 


CHEVRON SUPREME—"Announcement” 


Advertiser: California Oil; Agency: BBDO, NY; Produc- 
tion Company: Elektra, NY; Details: Film, 60 Seconds, 
B&W; For Use: Regional; First Air Date: 1958; Agency 
Producer: Rocco Dellarso; Copywriter: Richard Mercer; 
Art Director: Jack Goldsmith; Director: Abe Liss; 
Spokesman: Paul Ford, Westbrook Van Voorhis. 

NOTE: Set style and approach for continuing series, 
following name change from Calso to Chevron. 


RAID INSECTICIDE—“Paul Revere Bug” 





Advertiser: S, C. Johnson & Son; Agency: Foote, Cone & 
Belding, Chicago; Production Company: Cascade Pic- 
tures, LA; Details: Film, 60 Seconds, B&W; For Use: Na- 
tional; First Air Date: June, 1956; Agency Producer: 
W. G. T. Hyer; Copywriter: Charles Shank; Art Director: 





Hal Mason; Producer: Barney Carr; Animation Designer: 
Hal Mason; Spokesman: Bob LeMond, 

NOTE: Introductory campaign made Raid top selling 
aerosol insecticide within a year. Design and concept 
have had distinct influence on other cleansers, deter- 
gents, etc. 


MUM DEODORANT—“Lady Spy” 


Advertiser: Bristol-Myers; Agency: Doherty, Clifford, 
Steers & Shenfield, NY; Production Company: MPO, NY; 
Details; Film, 60 Seconds, B&W; For Use: National; First 
Air Date: Fall, 1955; Agency Producer: Robert Dall 
"Acqua; Copywriter: Barbara Holbrook; Art Director: 
Richard Strome; Director: Marvin Rothenberg, Howard 
Magwood; Spokesman: Lisa Clark. 

NOTE: Successful early use of humor and situation. 





LAUNDRY—"Sand Test’ 


Advertiser: Westinghouse Electric; Agency: McCann- 
Erickson, NY; Production Company: CBS Tel 
NY; Details: Live, 360 Seconds, B& 
First Air Date: September 24, 19! 
Andrew Christian; Copywriter: William Scudder; Art 
Director: J, Wesley Doyle; Spokesman: Betty Furness. 

NOTE: Won much attention from trade and viewers, 
brought great response and also comment in ad circles. 














TV COMMERCIALS CLASSICS SELECTED IN 1960 


Product Title 


Lucky Strike .. Square Dance 
Ajax Cleanser 


Agency 


.N. W. Ayer & Son .. 
.Sherman & Marquette .. 


Production Company Debut 





































Cigars... .Lennen & Newell ... 
Hamm's Beer .Campbell-Mithun ... 
Bardahl .... Miller, Mackay, H&H . 
Lucky Strike jit Parade Opening .BBDO .. 
Alka-Seltzer . peedy Akla-Seltzer Wade 

Instant Maxwell House . lavor Buds .Benton & Bowles 
Schweppes ... -Ogilvy, Benson & M 
Jell-O-Pudding . Young & Rubicam . 





Piel’s Beer ... 
Robt. Burns Cigars . 
Maypo Cereal 


CBS Terrytoons 
Republic Pictures 
Storyboard... 


.Young & Rubicam .. 
-Young & Rubicam . 
.Fl, Richards, C&H .. 


























Winston . William Esty Grantray-Lawrence 1956 
Chevrolet Trucks .Campbell-Ewald Van Praag .. 1956 
Band Aid ... Young & Rubicam .. Robert Lawrence 

Esso of Canada . .MacLaren. .. Shamus Culhane 
Budweiser D'Arcy 

Chesterfield . anch Hand -McCann-Erickson 

Jell-O .. hinese Baby #1 -Young & Rubicam .. Ray Patin 


William Esty 
.Needham, Louis 
.Campbell-Ewald 
Campbell-Ewald 
...Buchanan-Thomas .. 


Camel 
Renault Cars 
Chevrolet Cars . 
Chevrolet Cars . 
Butter-Nut Coffee ................ 


Robert Lawrence 
Universal ..... 
weFreberg/ FING Arts sss. 


joing to the Dance 
ake a Peak ..... 
Subliminal ... 

















PIANIST 
COMPOSER @ ARRANGER e CONDUCTOR 


FOR MUSICAL COMMERCIALS 


Zest e Duncan Hines « Drakes Cakes « AMF © Mobil Gas ¢ Post Cereals » Bordens 
« Jergens ¢ Oasis ¢ Swansdown 





PERSONAL MGT; PETER DEAN CO 5-0789 | 





®@ 
at Vp! there is a point of difference in the way we work... 


a pretty girl, a lovely lakeside, moonlight 
on the water. . . .a romantic scene. 


only the water was there . . . v.p.i. provided 
the scenery around it, the lights and 
generators for the moonlight, the camera 
to record it...and most important, the 
professional skill to make it all comealive. 


the staff at v.p.i. appreciates challenges. 
they welcome the opportunity to fully use 
their creative talents to do not just an 
acceptable, but an exceptional job. 





at v.p.i, there is a point of difference. 


films for television 
and industry 

321 west 44 street 
new york 36 ny 


:++May we show you our most recent work? @ 
judson 26082 


Vp! 


member of film producers association of new york 


FRED A.NILES Productions, Inc. 
1058 W. WASHINGTON BLVD. CHICAGO 7, ILLINOIS SEeley 8.4181 


. 
In Hollywood: 650 North Bronson Avenue 


2506 


LENGTH One minute 


Live action & animation 


WRITER Fred Niles Productions 


VIDEO 


1, OPEN ON FULL SHOT OF 
NILES STUDIOS IN CHICAGO, 
EXTERIOR, SIDE OF BUILDING 
LISTING SERVICES: RADIO, 
JINGLES, RECORDING, VIDEO- 
TAPE, INDUSTRY PROGRAMS, 
BUSINESS THEATRE, MER- 
CHANDISING MATERIALS, 
CLOSED CIRCUIT TV, ETC. 


2. DISSOLVE TO INTERIOR. 
SHOOT FROM PROP DECK TO 
SHOW ACTIVITIES ON ALL 
THREE STAGES, FAVOR 
CLIENTS WITH CREATIVE 
APPROACHES TO SPOT CAM- 
PAIGNS, QUALITY PRODUCTION, 
SERVICE 


3, OPTICAL TO AERIAL SHOT 
OF PRODUCERS STUDIOS IN 
HOLLYWOOD. ZOOM IN ON 
NILES FACILITY. 


4, DISSOLVE TO INTERIOR OF 
STUDIOS. CREATIVE GROUP IN 
CLIENT CONFERENCE DISCUSSING 
AVAILABILITY OF BEST OF HOLLY- 
WOOD TALENT FOR LIVE ACTION 

& ANIMATED SPOTS 


5, DISSOLVE TO ANIMATION, 

LIST 32 AWARDS WON BY NILES: 
AMERICAN TV COMMERCIALS 
FESTIVALS, EMMIES, HOLLY- 
WOOD AD CLUB, CHICAGO 
FEDERATED AD CLUBS, CHICAGO 
ART DIRECTORS, FILM MEDIA, 
CLEVELAND AD & ART DIRECTORS 
CLUBS, AMERICAN FILM FESTIVAL, 
ETC, 


DATE May 4, 1961 
ADVERTISER Agencies 

PRODUCT Creativity/production 
AGENCY Yours 





AUDIO 


ORIGINAL MUSIC UNDER 
ANNOUNCER (VOICE OVER): 
Two great Fred Niles 
Communications Centers 


to serve you! In Chicago... 


a staff of 100 experts .., in 
the nation's finest and most 


completely equipped facilities! 


In Hollywood, a recently 
established, separate creative 


and production center ... 


for agencies secking the best 


of Hollywood. 


In either production center 
you get the kind of creativity 
and quality that has won 32 
awards for the Niles 


organization! 





‘The calibre of entries in the 1961 competition was 
extraordinarily high. In many product categories, 
only hairline votes separated the finalists from the 
commercials that were not selected, and the orig- 


APPAREL 
PLAYTEX HOUSEHOLD GLOVES—“Piano” 


Advertiser: International Latex; Agency: Reach, McClin- 
ton, NY; Production Company: Robert Lawrence, NY; 
Detai ilm, 60 Seconds, B&W; For Use: National; First 
Air Date: October 30, 1960; Agency Producer: James B. 
Young, James Graham; Copywriter: Ethel Cordner & 
Silvia Barger; Art Director: Edward Davitian; Director: 
Joe Spery; Cinematographer: Burgi Contner. 





AMIGOS SHOES—“Amigos” 


Advertiser: International Shoe Company; Agency; Krup- 
Nick, St. Louis; Production Company: Fred A. Niles, 
Chicago; Details: Film, 60 Seconds, B&W; For Use: 
Regional; First Air Date: March, 1960; Agency Producer: 
Ray J. Armbruster; Copywriter: Ray J. Armbruster; Art 
Director: Ray J. Armbruster; Cinematographer: Howie 
Seaman; Music Director: Sid Siegel. 





APPLIANCES 
G. E. CLOTHES DRYERS—‘“Trees” 


Advertiser: General Electric; Agency: Young & Rubicam, 
NY; Production Company: Transfilm-Caravel, NY; De- 
tails: Film, 60 Seconds, B&W; For Use: National; First 
Air Date: December, 1960; Agency Producer: Jack Di 
Sesa & William Hawkey; Copywriter: William Hawkey; 
Art Director: William Hawkey; Director; Cal McKean; 
‘Music: William Hawkey; Spokesman: Bill Rogers. 


_ FRIGIDAIRE—“Dishmobile” 


\dvertiser: Frigidaire Div., General Motors; Agency: 
her, Helton & Collett, Dayton; Production Company: 
A. Niles, Chicago; Details: Film, 60 Seconds, B&W; 
Use: Regional; First Air Date: November, 1960; 
Agency Producer: Jack Westerman; Copywriter: Ruth L. 
Ratny for Niles; Art Director: Harry Holt for Niles; Di- 
‘Tector: Harry Lang; Cinematographer: Jim Holder; Music 
Director: Sid Siegel; Editor: Frank Romulo. 









a VALLEY AIR CONDITIONERS—“Answer Machine” 
| Advertiser: Arkansas-Louisiana Gas; Agency: Robert K. 





. FESTIVAL FINALISTS 


Selected from a total of 1352 entries and awarded Certificates of Recognition, 
These outstanding Commercials were contenders also for 
Product Category Awards & Special Citations 


inal intent to choose a Top 150 had to be forsaken. 
In addition to the top award winners, each of these 
festival finalists were considered worthy of inclu- 
sion among outstanding TV commercials of the year. 





Butcher, Shreveport; Production Company: Keitz & 
Herndon, Dallas; Details: Film, 60 Seconds, B&W; For 
Use: Regional; First Air Dace: May, 1960; agency Pro- 
ducer: Don Hatfield; Director: Bob Dalzell; Animation 
Designer: R. K. Keitz; Cinematographer: John Bronaugh; 
Spokesman: Bill Jones. 





G. E, FLOOR WASHER-DRYERS—“Off Your Knees” 


Advertiser: General Electric; Agency: Maxon, NY; Pro- 
duction Company: Robert Lawrence, NY; Details: Film, 
70 Seconds, B&W; For Use: National; First Air Date: 
January 22, 1961; Agency Producer: Tony Russo; Copy- 
writer: Tom G. Hagan; Art Director: Robert Dusek; Di- 
rector: Mauri Goldberg; Cinematographer: Burgi Cont- 
ner; Spokesman: Bob Williams. 





WESTCLOX ALARM CLOCKS—"Moonbeam” 


Advertiser: General Time Corp.; Agency: BBDO, NY; Pro- 
duction Company: Sarra, Chicago; Details: Film, 60 Sec- 
onds, B&W; For Use: National; First Air Date: February 
26, 1960; Agency Producer: Russ Tolg; Copywriter: Gor- 
don White; Art Director: Alphonse Normandia; Director: 
Jordon Bernstein; Scenic Designer: Randy Monk; Cine- 
matographer: Loren Tutell; Spokesman: Carl Grayson. 


RCA COLOR TV SETS—“Christmas” 


Advertiser: RCA Victor; Agency: J. Walter Thompson, NY; 
Production Company: MPO Videotronics, NY; Details: 
Film, 120 Seconds, Color; For Use: National; First Air 
Date: December 1960; Agency Producer: JWT Staff; 
Copywriter: JWT Staff; Art Director: JWT Staff; Producer: 
Bill Susman; Director: Charles Dublin; Scenic Designer: 
Paul Petroff; Cinematographer: Zoli Vidor. 


FEDDERS AIR CONDITIONERS—“Girl & Boy” 


Advertiser: Fedders; Agency: Hicks & Greist, NY; Pro- 
duction Company: Videotape Productions of NY; Details: 
VTR, 60 Seconds, B&W; For Use: National; First Air 
Date: January 31, 1961; Agency Producer: Dick Rendely; 
Copywriter: Jerry Sussman; Art Director: Len Glasser; 
Director: Al De Caprio; Scenic Designer: Beulah Frankel; 
Spokesman: Milt Kamen & Ronnie Cunningham. 
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Festival Finalists 
WESTCLOX TRAVEL ALARMS—“The Clock General” 


Advertiser: General Time Corp.; Agency: BBDO, NY; Pro- 
duction Company: CBS Television, NY; Details: VTR, 60 
Seconds, B&W; For Use; National; First Air Date: April 
15, 1960; Agency Producer: Al Cantwell, Bill Jackson; 
Copywriter: Gordon White; Art Director: Alphonse Nor- 
mandia; Director; Leonard Valenta; Scenic Designer: 
Willis Knighton; Spokesman: Betsy Palmer. 


G. E. AUTOMATIC CAN OPENERS—“Cans” 


Advertiser: General Electric; Agency: Maxon, NY; Pro- 
duction Company: NTA Telestudios, NY; Details: VTR, 
70 Seconds, B&W; For Use: National; First Air Da 
January 22, 1961; Agency Producer: Tony Russo; Copy- 
writer: Tom G. Hagan; Art Director: Robert Dusek; Direc- 
tor: Lamar Caselli; Animation: HFH Productions; Music 
Forrell, Thomas & Polack; Spokesman: Del Sharbutt. 





AUTOMOBILES 
FALCON—“Falcon Clock” 


Advertiser: Ford Motor Company; Agency: J. Walter 
Thompson, NY; Production Company: Filmways, NY; De- 
tails: Film, 90 Seconds, Color; For Use: National; First 
Air Date: January 4, 1961; Agency Producer: JWT Staff; 
Copywriter: JWT Staff; Art Director: JWT Staff; Producer: 
John Marsh; Cinematographer: John Ercole; Music Di- 
rector: Sid Woloshin, Jerry Jerome. 






PLYMOUTH—“Rhythm” 


Advertiser: Plymouth Div., Chrysler Corp.; Agency: N. 
Ayer, NY; Production Company: Van Praag, NY; Details: 
Film, 120 Seconds, B&W; For Use: National; First Ait 
Date: 1960; Agency Producer: John Fengler, David Cran. 
dall; Copywriter: Frank Hopkins; Art Director: Tom Pat. 
ton; Director: Marc S. Asch; Cinematographer: Sidney 
Zucker; Music Director: Richard Maltby; Spokesman; 
Pete Hansen. 


















THUNDERBIRD—‘“Night Flight” 


Advertiser; Ford Motor Company; Agency: J. Waltei 
Thompson, NY; Production Company: MGM-TV, LA; D 
tails: Film, 120 Seconds, Color; For Use: National; First 
Air Date: May 10, 1960; Agency Producer: JWT Staff; 
Copywriter: JWT Staff; Art Director: JWT Staff; Producer: 
Tom Curtis; Scenic Designer: Charles Hagedorn; Cini 
matographer: Tom Tutwiler; Music Director: JWT Staff. 





CHEVROLET—“Chevy Visits New York” 


Advertiser: Chevrolet Div., General Motors; Agency: 
Campbell-Ewald, Detroit; Production Company: Arco, 
NY; Details: Film, 120 Seconds, Color; For Use: National; 
First Air Date: June 19, 1960; Agency Producer: A. J 
Miranda; Copywriter: A. J. Miranda; Art Director: A. J. 
Miranda; Producer: Rene Oulmann; Animation or Sceni 
Designer: Rene Oulmann; Cinematographer: Pete: 
Glushanok; Music Director: Andy Love, James Fagas. 
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- STATIONWAGON—“Beach” 


‘Advertiser: Volkswagen of America; Agency: Doyle Dane 
"Bernbach, NY; Production Company: VPI, NY; Details: 
"Film, 60 Seconds, B&W; For Use: National; First Air 

Date: July 1, 1960; Agency Producer: John Capsis; Copy- 

writer; Dave Reider; Art Director: Helmut Krone; Direc- 

tor: Ed Casper; Cinematographer: Leonard Hirschfield. 


VALIANT—“Rural Mail” 


Advertiser: Plymouth Div., Chrysler Corp.; Agency: N. W. 
‘Ayer, NY; Production Company: Van Praag, NY; Details: 
Film, 120 Seconds, B&W; For Use: National; First Air 
Date: 1960; Agency Producer: John Fengler; Copywrit 
Frank Hopkins; Art Director: Tom Patton; Director: Wil- 
liam Van Praag; Cinematographer: Sidney Zucker; Music 
Director: Richard Maltby; Spokesman: Pete Hansen. 








PONTIAC—“Track . . . Track” 


Advertiser: Pontiac Div., General Motors; Agency: Mac 
Manus, John & Adams, NY; Production Company: WSK, 
NY; Details: Film, 58 Seconds, B&W; For Use: National; 
First Air Date: December 15, 1960; Executive Producer: 
Mark Lawrence; Agency Producer: Ted Allegret 
writer: Dick Maury; Art Director: Sal Tortora; 
William S. Kent; Cinematographer: Martin Schmidhoffer; 
Music Director: Mark Lawrence & Norman Paris; 
Spokesman: Merrill Joles. 











Festival Finalists 
RAMBLER—“Small Fry” 


Advertiser: American Motors; Agency: Geyer, Morey, 
Madden & Ballard, NY; Production Company: Van Praag, 
NY; Details: Film, 90 Seconds, B&W; For Use: National; 
First Air Date: 1960; Agency Producer: Lee Emerich; 
Copywriter: David Schraffenberger; Art Director: Gene 
Ortiz; Director: March S. Asch; Cinematographer: Sidney 
Zucker; Spokesman: Frank Blair. 


STATIONWAGON—“Band” 


Advertiser: Volkswagen; Agency: Doyle Dane Bernbach; 
Production Company: VPI, NY; Details: Film, 60 Sec- 
onds, B&W; For Use: National; First Air Date: Septem- 
ber 12, 1960; Agency Producer: John Capsis; Copywriter: 
Dave Reider; Art Director: Helmut Krone; Director: Ed 
Casper; Cinematographer: Leonard Hirschfield; Music 
Director: Biever & Stein; Spokesman: Leon Janney. 


CORVAIR—“Little Man & Lakewood” 


Advertiser: Chevrolet Div., General Motors; Agency: 
Campbell-Ewald, Detroit; Production Company: NBC 
Telesales, Burbank; Details: VTR, 120 Seconds, Color; 
For Use: National; First Air Date: November 20, 1960; 
Agency Producer: Willard Hanes; Copywriter: Frank 
Clements, Jr.; Director: Dick McDonough; Special Ef- 
fects: Bob McTyre, Willard Hanes; Spokesman: Martin 
Smith. 




















THIS YEAR'S TOP 
AWARD CONTENDERS— 
NOT ONE...BUT TWO 


PLYMOUTH 
“UNIBODY RHYTHM” 
AND 

VALIANT 

“RURAL MAIL” 
BOTH MUSICALLY 
CREATED 


BY 
RICHARD 
MALTBY 





Call or write for our 
Complimentary 
Presentation Album 


RICHARD MALTBY INC. 
MUSIC PRODUCTIONS 


Park Sheraton Hotel 
Suite 267 

New York 19, N.Y. 
COlumbus 5-0851 


vw 
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Festival Finalists 
DODGE—"Homer Bidwell” 


Advertiser: Chrysler Corporation; Agency: BBDO, NY; 
Production Company: ABC, LA; Details: VTR, 60 Sec- 
onds, B&W; For Use: National; First Air Date: May 15, 
1960; Agency Producer: Gerry Morrison; Copywriter: Ed 
Hiestand; Art Director: John Shrum; Director: Jack 
Shea; Spokesman: Lou Crosby. 


CADILLAC—“Hands of Time” 


Advertiser: General Motors of Canada; Agency: Mac- 
Laren Advertising, Toronto; Production Company: Cana- 
dian Broadcasting Corp., Toronto; Details: VTR, 115 Sec- 
onds, B&W; For Use: Canada; First Air Date: October 3, 
1960; Agency Producer: John Sone; Copywriter: Ted 
Woods; Producer or Director: John Lowry; Scenic De- 
signer: Jim Jones; Spokesman: Alan McPhee. 


MERCURY—“Teaser Campaign” 


Advertiser—Mercury Div., Ford Motor Co.; Agency: Ken- 
yon & Eckhardt, NY; Production Company: Paul Kim & 
Lou Gifford, NY; Details: Film, 90 Seconds, B&W; For 
Use: National; First Air Date: September 27, 1960; 
Agency Producer; Jack Moment; Copywriter: Mack Ed- 
wards; Art Director: Jack Moment; Director: Paul Kim; 
Animation: Jose Ferro; Cinematographer: Albert Semels; 
Music Director: Biever & Stein; Spokesman: Al Helfer. 


AUTO ACCESSORIES 
MIDAS MUFFLERS—“Cue Cards” 


Advertiser: Midas; Agency: Edward H. Weiss, Chicago; 
Production Company: Animation, Inc., LA; Details: Film, 
60 Seconds, B&W; For Use: National; First Air Date: 
April 26, 1960; Agency Producer: Rolf Brandis; Copy- 
writer: Bob Wannamaker; Art Director: Art Guse & Lee 
King; Animation Designer: Earl Klein; Music Director: 
Jack Fascinato. 





DOWGARD—“The Dream” 


Advertiser: Dow Chemical; Agency: MacManus, John & 
Adams, Detroit; Production Company: Transfilm-Caravel 
(Klaeger), NY; Details: Film, 113 Seconds, B&W; For Use: 
National; First Air Date: September 27, 1960; Agency 
Producer: Frank P. Bibas; Copywriter: Finley Hunt; Art 
Director: Sal Tortora; Director: Frank P. Bibas; Scenic 
Designer: Paul Heller; Cinematographer: David Quaid. 


PRESTONE DE-ICER—‘Cop” 


Advertiser: Union Carbide Consumer Products; Agency: 
William Esty, NY; Production Company: VPI, NY; Details: 
Film, 60 Seconds, B&W; For Use: National; First Air 
Date: November 7, 1960; Agency Producer: Walter King; 
Copywriter: Leslie Daniels; Art Director: John Hill; Pro- 
ducer: Ed Kasper; Scenic Designer: Karl Hueglin; Cine- 
matographer: Leonard Hirschfield; Spokesman: Fred C. 
Collins. 


J-WAX—“Beauty of Wax" 


Advertiser; S. C. Johnson & Son; Agency: Foote, Cone 
Belding, Chicago; Production Company: Screen Gems, 
West Coast; Details: Film, 60 Seconds, B&W; For Use: 
National; First Air Date: February 20, 1960; Agency Pro- 
ducer: John Libberton; Copywriter: Don Williams; Ai 
Director: John Groen; Director: Ed Beatty; Cinematog: 
rapher: Taylor Byers; Spokesman: Dick Tufeld. 












FIRESTONE TIRES—“Fall Days” 


Advertiser: Firestone Tire & Rubber; Agency: Campbell. 
Ewald, Detroit; Production Company: Van Praag, NY; 
Details: Film, 60 Seconds, B&W; For Use: National; Firs’ 
Air Date: October, 1960; Agency Producer: Peck Prior, 
Janine Marjollet; Copywriter: Albert C. Mixer; Art Direc- 
tor: Janine Marjollet; Director: William Van Praag; Cine- 
matographer: Sidney Zucker; Spokesman: Hugh James. 


DELCO BATTERIES—"Fire Fighters” 


Advertiser: United Motors Service; Agency: Campbell- 
Ewald, Detroit; Production Company: Wilding TV, Chi- 
cago; Details: Film, 60 Seconds, B&W; For Use: Na- 
tional; First Air Date: October 18, 1960; Agency Pro- 
ducer: Dave Greene; Copywriter: Albert C. Mixer; Direc- 
tor: Joseph B. Morton; Cinematographer: Verne W. 
Blakely; Spokesman: Fire Chief Wayne Swanson. 





GERBER BABY FOODS—‘“Circus” 


Advertiser: Gerber Products; Agency: D'Arcy, NY; Pro- 
duction Company: Robert Lawrence, NY; Details: Film, 
60 Seconds, B&W; For Use: National; First Air Date: 
February, 1960; Agency Producer: Jack Warren; Copy- 
writer: Ann Hagerty; Art Director: William Cassidy; Di- 
rector: George Cannata; Animation Designer: George 
Cannata; Cinematographer: Wendell Gaynor; Music Di- 
rector: John Gart; Spokesman: Harriet Priestly. 


IVORY SNOW—"Sensitive Skin” 


Advertiser: Procter & Gamble; Agency: Benton & Bowles, 
NY; Production Company: On Film, Princeton; Details:] 
Film, 60 Seconds, B&W; For Use: National; First Air 
Date: February 15, 1961; Agency Producer: Ann Bachner; 
Copywriter: Mary Pillsbury; Art Director: Caesar Cirigli- 
ano; Director: John Becker; Designer: Charles Lisanby; | 
Cinematographer: Bert Spielvogel; Music Director: Roy 
Eaton; Spokesman: Bill Lazar. 


BAKED GOODS 
RY-KRISP—"Flapper” 


Advertiser; Ralston Purina; Agency: Guild, Bascom & 
Bonfigli, SF; Production Company: Filmfair, LA; Details: 
Film, 60 Seconds, B&W; For Use: National; First Air 
Date: October 1960; Agency Producer: Alex Anderson; 
Copywriter: Gil Lumbard; Art Director: Alex Anderson; 
Producer: Gus Jekel; Animation: Gus Jekel; Music Direc- 
tor: Glen Hurlburt; Soundtrack: Chet Rhodes. 





linton E. Frank, Inc. 


a 


National advertiser Reynolds Aluminum (through Clinton E. 
Frank) uses corporate spokesman Rex Marshall to tape program 
commercials at KTTV. 


All Over The United States and Canada... 


ADVERTISERS 
CHOOSE KTTV 
TO MAKE 
COMMERCIALS 


When national and regional advertisers haye their 
Choice of several locations to make tape commercials, 
Why do so many select KTTV in Los Angeles? 
Because KTTV offers two compelling advantages: 
-..the experience of permanently-employed 
personnel who have made hundreds of commercials, 
Scores of features and programs. 
,.. the equipment and facilities to get every job done: 
6 studios; 19 TV cameras; 4 Ampex recorders; 
fully integrated mobile tape unit; complete graphic 
art and editing facilities, including Inter-Sync. 
Thyestigate KTTV before you tape again. 
John Vrba or Bob Fierman will answer your questions. 


KTTV 
TAPE PRODUCTIONS 


5746 Sunset Boulevard 
“Hollywood 28, California 

HO 2-7111 + TWX LA 228 
A DIVISION OF TIMES-MIRROR BROADCASTING COMPANY 


147 clients have used the 
facilities of KTTV Tape 
Productions 








N. W. Ayer & Son, Inc. 
Philadelphia 






Eastern advertiser Atlantic Refining (via N. W. Ayer) travels West 
to tape five sixty-second commercials at KITV. Elements of the 
most complex television commercials were present. 





Earle Ludgin & Company 
Chicago 


Spot adver 
Company, came from Chicago to Los Angeles to tape soft-sell 


t Sealy Mattress and its agency, Earle Ludgin & 


“mood” commercials, KTTV has achieved production economies 
for many advertisers without sacrificing quality, 


Guild, Bascom & Bonfigli, Inc. 
San Francisco 


Thirty-minute Ralston Purina sales promotion film (through Guild, 
Bascom and Bonfigli) dramatizes advertising campaign to grocery 
trade, KITV handles many special assignments, 
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Festival Finalists 


PEPPERIDGE LEMON TURNOVERS 

Advertiser; Pepperidge Farm; Agency: Ogilvy, Benson & 
Mather, NY; Production Company: MPO Videotronics, 
NY; Details: Film, 60 Seconds, B&W; For Use: National; 
First Air Date: November 21, 1960; Agency Producer: 
Newt Mitzman; Copywriter: Lee Thuna; Art Director: 
Bob Crozier; Producer: Arnold Kaiser; Director; Mickey 
Schwartz; Cinematographer: Zoli Vidor; Spokesman: 
Parker Fennelly. 


DRAKE'S CAKES—‘Sweet Tooth” 

Advertiser: Drake Bakeries; Agency: Young & Rubicam, 
NY; Production Company: VPI Productions, NY; Details: 
Film, 60 Seconds, B&W; For Use: Regional; First Air 
Date: February 8, 1961; Agency Producer: Ted Storb; 
Copywriter: Greta Nissen; Art Director: Dennis Frank; 
Director: Dave Kelmenson; Scenic Designer: Karl Hueg- 
lin; Cinematographer: Leonard Hirschfield; Music Direc- 
tor: Buddy Weed. 











NABISCO FIG NEWTONS—“Insufficient Postage” 
Advertiser: National Biscuit Company; Agency: McCann- 
Erickson, NY; Production Company: Lars Calonius, NY; 
Details; Film, 60 Seconds, B&W; For Use: National; 
First Air Date: 1960; Agency Producer: Hal Mathews; 
Copywriter: Jay Brothers; Art Director: Frank Broad- 
hurst; Director: Lars Calonius; Animation Designer: 
Dwayne Cruther; Music Director: Chet Gierlach; Spokes- 
man: Lenny Delman. 


NABISCO SUGAR HONEY GRAHAMS—“Honey” 
Advertiser: National Biscuit Company; Agency: McCann- 
Erickson, NY; Production Company: Joop Geesink, Hol- 
land; Details: Film, 60 Seconds, B&W; For Use: National; 
First Air Date: February, 1961; Agency Producer: William 
R. Workman; Copywriter: Wm. Backer; Art Director: S. 
Rollins Guild; Director; Joop Geesink; Music Director: 
Chester Gierlach. 


SUNBEAM BREAD—"“Tenderness” 

Advertiser: Sunbeam Bakers; Agency: Adv. Bureau 
(Quality Bakers of America); Production Company: Elek- 
tra, NY; Details: Film, 60 Seconds, B&W; For Use: Local; 
First Air Date: Fall, 1960; Agency Producer: Vincent 
Foele; Copywriter: Larry Ravitz; Art Director: John Betz; 
Producer: Sam Magdoff; Director: Jack Goodford; Scenic 
Designer: Lee Savage; Cinematographer: Richard Bag- 
ley; Editor: Allen Gitler; Music Director: Hal McKusick. 








BATHROOM SOAPS 
CHOICE—"Celestial Void” 
Advertiser: Colgate-Palmolive; Agency: Ted Bates, NY; 
Production Company: MGM-TV, LA; Details: Film, 
Seconds, B&W; For Use: National; First Air Date: July, 
1960; Agency Producer: Larry Katz; Copywriter: Julian) 
Pace; Art Director: Joe Gauss; Director: Leo Langlois; 
Scenic Designer: Charles Hagedon; Cinematographer: 
George Folsey; Music Director: Rollin C. Smith; Spokes- 
man: John Cannon. 












ZEST—“Fountain 
Advertiser; Procter & Gamble; Agency: Benton & Bowles, 
NY; Production Company: Transfilm-Caravel, NY; De. 
tail: ilm, 60 Seconds, B&W; For Use: National; First 
Air Date: August 1, 1960; Agency Producer: Sheldon 
Platt; Copywriter: Murray Crummins; Art Director: Fred 
Charrow; Director: John Ercole; Cinematographer: John 
Ercole; Music Director: Roy Eaton, Composer; Spokes- 
man: Don Morrow. 





CAMAY—"Train” 

Advertiser: Procter & Gamble; Agency: Leo Burnett, Chi- 
cago; Production Company: Cascade, LA; Details: Film, 
60 Seconds, B&W; For Use: National; First Air Date: 
March, 1960; Agency Producer: Russ Mayberry; Copy- 
writer: Paul Synor & Betty Good; Art Director: Jack 
Bramlette; Director: Vaughn Paul; Scenic Designer: 
Emrich Nicholson; Cinematographer: Elwood Bredell; 
Music: Music Makers; Spokesman: Bill Baldwin. 
DIAL—“The Treatment” 

Advertiser: Armour; Agency: Foote, Cone & Belding, Chi- 
cago; Production Company: Cascade, LA; Details: Film, 
60 Seconds, B&W; For Use: National; First Air Date: 
January 26, 1961; Agency Producer: Tom Arend; Copy- 
writer: Terry Burnside; Art Director: John Breunig; Di- 
rector: Jack Hively; Scenic Designer: Steve Gooson; 
Cinematographer: Roy Seawright; Music Director: Jack 
Fascinato. 


BEERS & WINES 

ROMA WINE—“Port” 

Advertiser: California Vineyards Assoc.; Agency: Doyle 
Dane Bernbach, NY; Production Company: VPI, NY; De- 
tails: Film, 60 Seconds, B&W; For Use: Regional; First 
Air Date; December 6, 1960; Agency Producer: John 
Capsis; Copywriter: Gene Hill; Art Director: Sid Myers; 
Director: Ed Kasper; Scenic Designer: Karl Hueglin; 
Cinematographer: Leonard Hirschfield; Music Director: 
Biever & Stein; Spokesman: Maurice Bauquet. 





SCHLITZ BEER—“Viewpoints—Backyard Barbecue” 
Advertiser: Schlitz Brewing; Agency: J. Walter Thomp- 
son, Chicago; Production Company: Wilding, Chicago; 
Details: Film, 60 Seconds, B&W; For Use: National; First 
Air Date: December 30, 1960; Agency Producer: JWT 
Staff; Copywriter; JWT Staff; Art Director; JWT Staff; 
Director; Mike Stehney; Cinematographer: Art Hoag; 
Music Director: Phil Davis. 


